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Overview  

 

As part of its Strategic Planning process, the Downtown Somerville Alliance (DSA)  

wished to gain feedback about its operation and consumer comments about the 

downtown.  Main Street New Jersey provided consult ing services to the organization to 

undertake an online survey.  The purpose of the survey was to learn about downtown 

consumer preferences and what stores, restaurants and businesses would make 

downtown Somerville  more appealing for shoppers. Donna Ann Ha rris of Heritage 

Consulting Inc. worked with Beth Anne MacDonald, Executive Director of DSA to create 

a survey that would be short enough, and yet provide enough detailed insights from 

consumers to make suggestions about future activities for downtown Some rville .  Jef 

Buehler, State Coordinator for Main Street New Jersey also provided advice and 

suggestions on survey questions. The Downtown Somerville Awareness and  

Usage Stakeholder Survey was open for three weeks from March 23 to April 5 , 2013.  

Survey Monkey was used as the survey instrument.  

 

The survey link was sent to Downtown Somerville Alliance’s very large, 5000 name e-

mail list twice  and the link was posted on the organization’s Facebook page several 

times.  All of this timely publicity generated an impressive 783 responses, and 615 

people completed all questions (78%), an exceptional result.  The survey had 27 

questions with several text boxes for write -in comments.  A $100 gift certificate was 

offered to encourage survey participation . A random w inner was chosen at the end of 

the survey period.  

 

How this report is organized  

 

This report is organized in two s ections, survey responses and an appendix with four 

sections. The survey sought the same information from all participants.   This report is 

organized by survey question, and includes the most important information from the 

survey for each question and a brief analysis. We also offer several paragraphs 

describing the Most Common Downtown Shopper based on the demographic materials 

from the survey  at the end of this findings report . 
 

We provide  four appendices at the end of the report. Appendix A and B contain  all the 

responses for the two open-ended questions (4 and 26). Both appendix have been 

organized by topic. Every response is included. These are actual comments made by 

survey participants and they have not been altered in any way, except to correct obvious 

spelling errors . Appendix C contains graphs of the survey responses for each of the 

multiple -choice questions as a record of the responses. Appendix D contains a chart of 

survey responses by age group. 
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How to use this report  

 

The survey findings are useful to both the Downtown Somerville Alliance and to the 

business owners in downtown  district because the survey provides fresh information  

from and about current shoppers. This survey and the resulting findings report  is only 

helpful  if its findings are actually employed by the DSA and local merchants to make 

changes in current marketing, business recruitment/retention and advertising practices.  

 

The survey had an extraordinarily high response rate .  More than 385 people answered 

the survey, so the survey results are considered a “statistically representative sample 

size.”  This means that the survey results are accurate as if 95% of the general population 

of the Borough of Somerset’s entire population had taken the survey. Therefore, the 

findings should be considered seriously as high quality intelligence about the current 

downtown Somerville shopper.   

 

Recommendations 

 

The Downtown Somerville Alliance should use the survey findings to make adjustments 

in its own programming to better align  current and new events and activities to the key 

demographic—middle -income women between the ages of 40 and 59 years old.  

 

Largely , the DSA organization i s well appreciated and shoppers are pleased with the 

direction of the downtown.  

 

The survey findings make it clear that DSA staff should redirect its activities to business 

recruitment and retention as its primary activity rather than event planning /execution .  

The DSA’s top “critical” activities, based on survey responses, should be: 

 

¶ Help retain existing business (54.8%);  

¶ Attract new retail shops downtown (51.2%) and  

¶ Actively market Somerville as a shopping/dining distr ict (51.2%).   
 

Downtown s hoppers clearly want the DSA to be the “curator” of their downtown 

shopping district by taking an active role in retaining existing businesses and recruiting 

new retail shops.  Current shoppers are aware of the work of the DSA and they want the 

organization to be the manager of downtown , to fill vacancies and keep the business mix 

fresh, in the same manner as a mall manager. 
 

What is curious about these key statistics is the paucity of responses from merchants and 

property owners.  Only 16 commercial property owners participated, a very modest 

showing given the otherwise excellent response rate.  Thirty eight (38)  business 

owners/merchants responded.  Poor participation in consumer surveys by merchants 

and property owners is not  uncommon however .  These responses from shoppers would 

likely  align with the economic interests of merchants and property owners.   
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The three downtown events rated “highly successful” were: 

 

¶ Classic Car Show Fridays (67.1% ), 

¶ St. Patrick’s Day Parade (65.4%), and  

¶ The Tour of Somerville Memorial Day Bike Race (57.8%).  
 

Some of these key events are NOT managed by the DSA such as the St. Patrickõs Day 
Parade or the Bike Race.  We understand that the Car Show is self-organizing .  High 
quality p artnerships with the presenting organizations  and car show clubs are essential 
to ensure that these events are well managed and benefit the downtown merchants.  The 
classic car show, while the most popular , also generates the most complaints about 
parking  and crowds, as seen in later survey results. Other highly rated events include 
Spring Street Fair (49% great success), Fall Street Fair (47.7%), and Firemanõs Parade 
(33.8%).  These three events are NOT managed by the DSA.  Note that the survey was 
undertaken in April, within a month of St. Patrickõs Day, which may skew responses. 
 

The DSA organized events rated highest were Farmers Market (41.7%) and Jazz Fest 
(39.5%). The Farmers Market is highly regarded, but is not open late enough to capture 
commuters coming home later in the evening.  The Farmers Market should move to the 
weekend, if possible or at least be open until 7PM.  Many downtown shoppers we 
surveyed wish to patronize it, but are unable to do so now because of the current 
day/time.   

 

Other DSA sponsored events that were viewed positively but did not receive as high  

“great success” ratings as other long-established events held in the downtown  were 

Christmas Tree Lighting (38.9%), Arts on Division (27.3%), Sampler Day (24.7%) and 

Holiday Jubilee (22.8%).  We understand that Halloween (16.7% great success), which is 

sponsored by the Somerville Business and Professional Association (SBPA) but 

supported by the DSA was cancelled last two years, which may account for the lower 

rating.  

 

Significant for all of the DSA-sponsored events were the number of respondents with No 

Opinion, meaning they did not know about these events .  The following DSA sponsored 

events had No Opinion as the majority response from downtown shoppers:  37% Ice 

Skating, 29% Holiday Jubilee, 28% Summer Cinema and 27% Sampler Day.  The DSA 

might consider investing in more marketing for the ir events to boost awareness.  

Another alternative would be to eliminate some of these events to free up staff time for 

business recruitment and retention activitie s, the most critical activity  of the DSA based 

on survey comments. 

 

The top five “important” activities of the organization, as suggested by downtown 

shoppers are (in order):  
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¶ Promote the historic architecture and character of downtown,  

¶ Plan new special events to bring  people downtown to shop,   

¶ Make downtown cleaner,  

¶ Attract new cafes and restaurants and  

¶ Attract more family friendly businesses.   

 

All of these had “important” ratings in between 48% and 44%.  Some of these activities 

might be new for the DSA to undertake, especially promoting the historic architecture in 

town .  There is great pride in the historic architecture and character of the downtown , 

with more than 45% in great agreement, the only statement in Question 8 to receive such 

a high polarity.   Other activities considered import ant were in line with current DSA 

activities.  

 

There is clear interest in more programming of the Division Street space.  This may 
necessitate hiring additional events staff.  Right now , the DSA organization has a limited 
budget.  Additiona l fundraising will be needed to permit the organization  to hire 
additional part time or contract staff to manage events.  Based on the survey results, the 
Executive Directorôs time should be fundamentally redirected away from event planning 
and execution to the most critical need, which is business recruitment and retention.  
 

The DSA’s website remains an underappreciated asset with 49% of those surveyed never 

using it .  We understand that the DSA web site is in the midst of a major redesign.  The 

new web site should be extensively promoted, especially if there are new features.  The 

DSA’s social media efforts are well regarded , but even more effort could be expended.  

Advertising should be redirected to the TV/radio and newspapers mentioned in the 

survey findings .  Additional outdoor kiosks, maps or business directories showing 

locations of stores/restaurants would be highly valued.  

 

By far the most consistent complaint heard in the survey through write -in comments, 

and survey questions is “Solve the Parking problems on Friday and Saturday night .” 

This comment was rated as a critical issue by 47.7% of the survey respondents and 

important by 32.9%.  A thorough review of all aspects of downtown parking 

management needs to be an agenda item for both the Borough and the DSA in the 

coming year. It may also be necessary to reconsider aspects of the Friday evening car 

show, which , while popular, is clearly driving away customers who wish to patronize 

the wide variety of quality restaurants in downtown but they cannot find convenient 

parking. Work with the car clubs on this matter . 

 

The DSA should actively work with property owners to encourage rehabilitation of 

storefronts, rear facades and historic buildings downtown.  More than 44% of 

respondents thought this was a critical activity of the organization.  Since the DSA and 

the Borough lack any incentive programs to encourage quality rehabilitation  of 

downtown buildings , an important activity would be to place the downtown on the 

National Register of Historic Places so that commercial property owners would become 
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eligible to take advantage of the 20% Federal Investment Tax Credit for Rehabilitation.1 

This longstanding  federal tax incentive, could spur redevelopment of the large stock of 

historic buildings in downtown Somerville , if the downtown was listed on the National 

Register.  This involves paying a qualified consultant to undertake this work over 

several months.  It is unfortunate that  New Jersey is one of fewer than 20 states 

nationwide without a state investment tax credit for rehabilitation.  When the Federal 

and State tax credits are combined, larger investors are more likely to seek out 

properties for rehabilitation.  Preservation New Jersey and partners continue to actively  

lobby for the NJ Historic Property and Reinvestment Act, which was vetoed by 

Governor Christie on February 18, 2012. 

 

Finally, the most important use of th is findings report  is for business recruitment and 

retention efforts .  More than 750 current customers have provided their thoughts about 

the new shops, restaurants, and arts and entertainment venues they wish to see in 

downtown  Somerville.  From this survey, the DSA has a clear list of the most preferred 

retail, restaurant and entertainment businesses that should be recruited into downtown .  

The DSA should convene a small task force to begin an active and aggressive effort to 

recruit these businesses to fill the current vacancies. This work, to add businesses that 

consumers want to the mix downtown , wi ll benefit all retail businesses and expand the 

customer base. The DSA should create its own Retention and Recruitment Committee to 

actively work with successful existing businesses to help and encourage them to expand.  

This committee should also aggressively recruit specific new businesses to locate to 

downtown .  Seek the advice of Mai n Street New Jersey on your Retention/Recruitment 

efforts.  This committee should target specific businesses (such as a steakhouse) or type 

(women’s shoes) based on the survey results, to assure that quality retailers the 

committee identifies  are aware of the benefits of locating to Somerville .   

 

It would also be wise to d istribute  and discuss this report with commercial real estate 

brokers so they can assist the DSA to bring high quality tenants to downtown to meet 

the needs of current customers.  Share this survey report with new entrepreneurs and 

help current businesses to expand to meet downtown  customer preferences.  Provide 

this report to  other economic development agencies and the Borough to determine how 

to align these findings with current economic development efforts for the downtown.   

 

We suggest making this survey available on the  DSA website, making copies for local 

merchants (on CD), and hosting small gatherings of merchants or other local officials to 

explain the results to merchants and others in downtown to assure that this valuable 

information about consumer preferences for downtown are understood.  

 

Our analysis of the survey responses begins below. 

                                                        
1 http://www.state.nj.us/dep/hpo/3preserve/36cfr67.htm  and http://www.nps.gov/tps/tax-
incentives/taxdocs/about-tax-incentives-2012.pdf  

http://www.state.nj.us/dep/hpo/3preserve/36cfr67.htm
http://www.nps.gov/tps/tax-incentives/taxdocs/about-tax-incentives-2012.pdf
http://www.nps.gov/tps/tax-incentives/taxdocs/about-tax-incentives-2012.pdf
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Question 1. We are seeking feedback from customers, business owners, 
commercial property owners, and municipal employees and 
policymakers. 
 
Customers who used the downtown were by far the largest group of respondents at 646 
surveys completed out of 773 responses.  Almost one hundred and fifty ( 148) respondents said 
they were local government employees, elected or appointed officials.   
 
Only 16 commercial property owners participated, a very modest showing given the otherwise 
excellent response rate, while 38 business owners/merchants responded. While the survey 
sought information from consumers, the response rate from merchants, business owners and 
commercial property owners is too small a sample to supply any real understanding of their 
particular needs. While unfortunate, the poor response rate from merchants/property owners is 
is not unexpected. The DSA may wish to make a concerted effort to get survey responses from 
commercial property owners/business owners/merchants to know their views and compare 
them with those of downtown customers.  
 
Many of t he self-identified responses included residents and employees of the town.  Two of 
these responses indicated that they used to visit downtown such as òPerson who rarely comes 
to Somerville since all the good stores are gone,ó and òCustomer who USED to visit the 
downtown area/merchants . ò These write-in comments about disappointment in current retail 
store quality and variety are consistent throughout the survey.  

 
Question 2:  The Downtown Somerville Alliance is working on projects 
with others in downtown and considering other events and activities to 
improve the downtown.  
 
Customers have òstrongly positiveó or òpositiveó impressions about some but not all 
downtown events.  The three most popular (òstrongly positiveó) events held in the downtown 
are Classic Car Show Fridays (67.1% overall), St. Patrickõs Day Parade (65.4%), and the Tour of 
Somerville Memorial Day Bike Race (57.8%).  These rankings are consistent through most of the 
age ranges, with the exception of the 20-29 year old category, which  ranked the Firemanõs 
Holiday Lights Parade as the third most successful event.  Local government employees ranked 
the Farmerõs Market one of the top three most successful events, with 61.7% rating it a great 
success.  Local merchants ranked the Jazz Fest as the third most successful event (56.4% great 
success).   
 
Only a handful of people responded negatively about any of the events --Ice Skating on Division 
Street drawing the largest percentage of òinadequateó (5.9%) or òfailureó (8.4%) responses. 
However more than  a third of all responses indicated òNo Opinion,ó suggesting they did not 
know about th ese events. 

 

Question 3: Downtown Somerville Alliance is planning programs aimed 
at revitalizing or improving downtown. 
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All but five of the  survey respondents answered this question.  Overall, they identified the 
following as critical t o the future of the district:   
 

¶ Help retain existing business (54.8%);  

¶ Attract new  retail shops downtown (51.2%) and  

¶ Actively  market Somerville as a shopping/dining district (51.2%).    
 
When the responses for what is critical and important are combined, the overall trends remain 
the same, but some additional information is provided within the different age categories.  The 
20-29 year old age group identifie d òSolve parking problems on Friday and Saturday nightsó as 
the most critical with 46.7% of respondents and 30% ranking it as important.  òPlan new special 
events to bring people downtown to shopó came in at 30% critical and 50% important, and was 
ranked highly at 43.6% critical and 42.1% important by local government employees .   

 
Question 4:  Is there something else that the Downtown Somerville 
Alliance should be doing?   
 
322 people responded to this open-ended question. All of these responses are included in 

Appendix A.    

 

There were 39 generally positive comments about the work of the DSA; with most expressing 

that the organization  and the downtown  are going in the right direction.  There were 17 

generally negative comments about the organization  or downtown .  The DSA Board should 

review all of these comments and determine how they will address  them, see Appendix A .  

These complaints were varied: no one theme or major concern dominated .  

 

Only 14 respondents made comments about cleanliness or safety issues, indicating that current 

shoppers feel that downtown is perceived as clean and safe for the majority of users.  This is 

confirmed in  later portions of the survey.  There were five  specific complaints about building 

conditions especially rear facades needing attention.  There were several pointed comments 

about the need for better marketing of downtown events.   

 

There is considerable disagreement over the Division Street closure.  Thirteen people 

commented on how much they love it, while 12 others vehemently called for it to be re -opened.  

People cited a need for a better mix of businesses along Division Street, suggested locating the 

Farmer’s Market there, or increasing the amount of outdoor seating for restaurants and cafes 

there.   

 

There were 40 comments about parking and these were wholly negat ive.  These comments are 

consistent with other parts of the survey. Solving the parking problem is a critical need. While 

respondents commented about lack of parking, as well as the cost, they also complained about 

parking management issues including enforcement.  The lack of parking spaces available 

especially on Friday and Saturday night s deters customers from coming downtown.  Many 
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people suggested making parking free at certain times, such as the holiday shopping season, or 

increasing the amount of time on metered parking .  Solving the many parking p roblems 

downtown is the most serious issue uncovered in this survey .  Both the Borough and the DSA 

should work together in the comin g year to begin to address this complex municipal issue.   

 

Several people commented on the lack of publicity for downtown e vents and the need for better 

advertising .  People who commute through town are not always aware of downtown events.   

Street banners may be useful to announce upcoming events.  

  

There were 86 comments on store quality, hours or variety.  Responses indicate that people are 

generally happy with the quantity and variety of restaurants, but want to see more anchor 

stores, name brand stores and entertainment venues, a trend that is consistent with other parts 

of the survey.  Some feel that there are enough restaurants now in the downtown. The current 

mix of retail stores is not appealing to current shoppers . Later survey questions asked about the 

amount of money spent in retail stores, and the average was only $20.00, a modest sum given 

the affluence of Somerville Borough. Consumers are not spending money in retail stores 

downtown because there are only a few stores that interest them. This creates a large 

opportunity to change the mix of retail shops with specific stores as noted in later survey 

responses.  

 

There is a decided interest in having “name brand” business and restaurants in the downtown, 

thus saving people a trip to the mall .  However, g iven the close proximity of the Bridgewater 

Mall, it may be impossible to attract some of these stores (such as The Gap or other national 

retailers) to downtown .  Most mall type chain stores have lease restrictions, thus not allowing 

the same name store to open within a specific geographic location (often three or five miles).  

Commercial real estate brokers can explain the specific issues for attracting national r etailers to 

downtown locations given the mall lease restrictions.  

 

Survey respondents made many comments that existing businesses should extend store hours, 

and the Farmer’s Market be held on Friday until at least until 7PM or during the weekend.  

Downtown merchants should reconsider their store hours . Retail stores should be open until 

7PM on weekdays and on both weekend days to capture additional shoppers. The DSA should 

work with the Farmers participating in the Farmers Market to be open until 7PM, which will 

bring more sales based on these comments. There were also 89 suggestions for the DSA; mostly 

offering helpful suggestions, new ideas or neutral comments.  See all of these comments in 

Appendix A.  
 

Question 5: What times during the week are you in the downtown? 
 
People utilize downtown Somerville fairly evenly day to day, and downtown does not appear 
to completely close down at night. Friday evening usage was the most common, at 59.7% of 
overall responses; During the week (54.9%); Saturday during the day (52.9%).  Sundays see the 
lowest activity, with 39.6% of overall respondents indicating they are there during the day, 
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while only 15.8% are there on Sunday evenings.  Saturday during the day edges out Saturday 
evening by 52.9% to 48.7%.   
 
Age differences indicate that people over 50 years old are downtown  most frequently during 
the week, while 20-29 years olds are there Saturday during the evening (73.3%), 30-39 years olds 
are there most Saturday during the day (73.3%), and 40-49 year olds are there most frequently 
on Friday evenings (62.5%).   
 
Downtown merchants obviously ranked òduring the week 9-5ó and òSaturday during the dayó 
more highly (84.2% each), while only 49.9% of customers said they were downtown on 
weekdays, and 55.4% said they were downtown Saturday during the day.   

 
 

Question 6: Over the last month, about how many times have you gone 
into Downtown Somerville for these reasons? 
 
For this question it was important to look at the òRating Countó rather than the percentages, as 
there was no option for ònever.ó  Overall, the most common reason people went downtown 
was to eat at a restaurant or café (639 responses), followed by passing through (608 responses), 
and Shop at Shop Rite (594 responses).  The fewest number of people had gone downtown to go 
to church (187 responses), to go to the Somerset County Courthouse to work or for an 
appointment (191 responses), or to visit a professional office (259 responses).   
 
The responses here reinforces that current shoppers understand that downtown Somerville is a 
restaurant destination , so promoting downtown as a restaurant destination makes  sense.  
However without making an eff ort to solve the Friday and Saturday night parking problems, 
any marketing effort will only frus trate potential diners. Part of solving the Friday night 
parking problems also involves  working with the car club to reimagine that popular weekly 
event. 

 

Question 7:  In the last month, please tell us the name(s) of the specific 

store, restaurant or bar you visi ted or special event you attended in the 

downtown.  
 

We sorted all responses and looked for common names and types of stores. Any name/type that 

with more than five responses is included in the list below.  

 

Retail store visited in the last month  

 
Alexandri a's                                   12 

Antiques (no specific name)         27 

Antiques  Emporium                        7 

Ashes to Embers                             13 

Beneath It All                                  9 
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Candyland Crafts                           15 

Comic Fortress                                12 

Crystal Place                                    12 

Dessert Plate                                     7  

Discover Wine                                 26 

Division Street M usic                      6 

Dollar store                                      10 

Evolve                                               15 

Hungry Hound                                26 

It's all Good                                      33 

Lloyds                                               6 

None                                                 7 

Redelico's paint                               7 

Shop Rite                                         98 

Somerville Center Antiques         17 

Somerville Design Center              7 

Tesssuto                                            9 

Train shop                                         7 

Wald’s Drugs                                   15 

 

Restaurant, pub or bar visited in the last month  

 
Alphonso                                          29 

Central pizza                                   10 

Club house                                      14 

Irish pub                                            5 

Mannons                                         156 

None                                                 16 

Somerset Hotel                                 6 

Tapestre                                            30 

Verve                                                 62 

 

Special event in the last month, please note that the surv ey was conducted in March 

and April.  

 

Car show                                           10 

Fire truck                                             5 

None                                                   10 

Parade                                                 24 

St. Patrick’s Day                                237 

Street fair                                            11 
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Question 8:  Please note how strongly you agree or disagree with the 
following statements.   
 
Overall, respondents agreed that downtown has a good selection of restaurants and eateries 
(37.5% Greatly Agree plus 52.1% Agree) and that they like the historic character of downtown 
(44.9% GA +43.2% A).  They also come downtown for special events (32.4% GA +49% A).  This 
trend held constant for downtown customers, merchants, and local government employees.  
When divided up by age, slightly different  trends appeared.  The second most common 
response for the 20-29 age group was that they feel safe when they walk downtown (43.3% GA 
+ 53.3% A).  The 50-59 and 60-69 age groups both indicated that it was easy to find stores and 
restaurants (50-59: 24.9% GA+58.6% A; 60-69: 13.3% GA + 71.1%A).  The second question with 
the most agreement for the over 70 group was that customer service is good downtown (16.7% 
GA + 66.7% A).  

 
Across the board, the statements with the most disagreement dealt with ease and type of 
preferred parking.  All age groups indicated that they do not prefer to park in a parking dec k 
(overall 28.9% Disagree, 15.7% Greatly Disagree), and do not find it easy to find parking ( 23.5% 
D + 12.3% GD).  A good portion of respondents also indicated that when they visit Shop Rite, 
they do not also visit a store or restaurant (25.9% + 9.6%).  Within the 30-39, 40-49, and 50-59 age 
groups, there was significant disagreement with the statement that downtown has a good 
selection of retail stores, which is consistent with open-ended responses.  This remains a major 
issue throughout the survey.  Consumers are not finding the stores they want down town.  

 

Question 9:  When you are planning to visit downtown, which of the 
following resources are most useful to you? 
 
More than sixty percent (60.8%) of all respondents indicated that word of mouth is the most 
useful resource for them when planning a visi t downtown .  This number is twice as high as any 
other resource.   
 
Word of mouth recommendations can be influenced by high quality experiences at local shops, 
good customer service and quality products .  The DSA can work with all merchants to better 
familia rize them with the variety of offerings in downtown to encourage them to make referrals 
for customers to other businesses.  Consider holding new business meet and greets so that 
existing businesses can learn more about the new retailer/restaurant and thus encourage more 
referrals.  
 
The next most useful resources are the Downtown Somerville Alliance e-newsletter blast 
(31.5%), and banners (30.2%). Both of these PR resources are controlled by the DSA.  The DSA 
has been smart to invest in gathering email addresses and creating a large email data base to 
use for its e-blast newsletters. Social media (Facebook) did not rank as highly as expected at just 
11%, but this low number is contradicted below.  
 
Traditional media outlets such as newspaper articles and ads were popular among all age 
groups over 50.  Twenty six percent (26%) of 20-29 year olds indicated that posters in stores also 
served as a resource for them.  The next question identifies the specific radio, TV and 
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newspaper where current shoppers have seen ads, news and promotions for advertising 
downtown shops and the downtown in general.  
 

 
Question 10: In which of the following have you seen press releases, 
news or advertisements about downtown Somerville?   
 
Overall, the most common places people saw press releases, news or ads about downtown are 
in the Courier-News (44.5%); Messenger Gazette (27.7%) and the Star Ledger (25.3%).  Local 
government employees favored the Courier-News (57.1%), as did general customers (43.3%).   
 
As might be expected, social media was the top choice for people in the 20-29 (43.3%) and 30-39 
age groups (36.2%), and the second choice for the 40-49 year old group (29.4%).  Somewhat 
surprisingly, local merchants also ranked social media as the primary place they had seen 
advertisements about Downtown Somerville (36.8%).  Continuing or increasing social media 
presence would be a good way to reach a significant portion of downtown consumers, 
especially those under 49. 

 

Question 11:  Which radio or TV stations have you seen press releases, 
news or advertisements about downtown Somerville. 
 
This write -in question offered 225 survey participants the opportunity to tell us the specific 
advertising medium where they have heard ads or news about downtown Somerville 
merchants.  Two hundred a nd fifty five respondents (less than a third of all respondents) 
completed this question.  Seventy nine (79) people said they have heard no news or advertising 
about the downtown or from local merchants on radio or TV. 

 
98.3                    23 

101.5                  53 

Channel 12       11 

N/A                    9 

News 12            10 

NONE               73 

Ville TV            12 

WMGQ              8 

 
Question 12:  How often do you visit the Downtown Somerville Alliance 
website? 
 
Consumers seriously underutilize the Downtown Somerville Alliance website.  Roughly,  half of 
the respondents (49.3%) had never visited it, while  37.6% visited monthly, and 9% weekly.  The 
40-49 age group visited the most monthly at 43.4%, with only 44.1% of respondents having 
never visited the website.  44.7% of merchants visited the website, narrowly edging out those 
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who had never visited it (42.1%). Question 9 indicated that only 93 out of 766 respondents 
indicated that they use the website when planning a visit downtown.    

 
Question 13.  During a typical visit downtown, how much do you spend 
at eating and drinking places? 
 
This write -in question provided two types of information  from the 668 people who supplied 
information .  More than one hundred people (119) people told u s they spent a range of funds 
when dining for lunch dinner or snacks in the downtown .  The most common range was $65 to 
$99 (31 respondents).  Another common range was $50-$100 with 19 people responding.  The 
most common price point for dining out was  $50 with 90 people responding. Another group of 
people told us they spend between one and two hours downtown.   The sums spent on dining 
indicate that consumers are eating dinner at $65 to$99 downtown, rather than lunch where one 
would  expect a lower sum. This range also is consistent with the current  demographics of 
Somerville. An affluent consumer from Somerville and the surrounding areas are dining in 
downtown.  
 
There were also 39 comments that were unspecific such as òvariesó or òdepends.ó  Finally, there 
were 29 comments that stated that these survey respondents said none.  We sorted all 
responses, we grouped common responses together. Any response with more than five answers 
is included here.  
 

below $10        15 

$10                    15 

$10-20               11 

$15                    15 

$20                    25  

$20-$40              9 

$25                    26 

$30                    18 

$30-$50               8 

$35                      8 

$40                      28 

$40-$60              12 

$50                      90 

$50-$100            19 

$60                      28 

$65 to $99          31 

$100                    64 

$100 and $200   16 

Depends/varies  39 

None                    29 

time  

1 hour                   15 
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2 hours                  20 

 
 

Question 14: During a typical visit downtown, how much do you spend 
at retail stores and shops? 
 
For this write -in question, 105 people told us they spent a range of funds when shopping 
downtown .  The most common range was $20 to $40 (18 people noted this). Another common 
range was $50-$100 with 32 people responding.  The most common amount spent in downtown 
at retail stores was $50 with 75 people responding and then $25 (37 respondents).  Given the 
current demographics of Somerville, These sums spent in retail stores is significantly lower 
when compared to the sums spent on dining . This is consistent with other survey responses.  
Consumers are spending relatively  small sums, all under $100 when they shop downtown.  If 
there were more stores that they wanted, these affluent consumers would  spend more.  
 
There were also 35 comments that were unspecific such as òvariesó or òdepends.ó  Finally, there 
were 45 comments that stated that these survey respondents did not go downtown, òdonõt like 
the downtown.ó  Thirty-five  respondents said none.  

 
Zero                   35 

Between $1-$5   7 

$10                      17 

$15                      7 

$20                      42 

$20-$40            18 
$25                      37 

$30                      29 

$40                      28 

$50-$100             23 

$50                      75  

$100                    32 

Depends/varies 35 

 

 
Question 15: We want to know what types of businesses would make 
you want to shop in downtown Somerville more often.  Please name two 
kinds of restaurants or eateries you would like to see downtown. 
 

618 people responded to this open-ended question.  About  a quarter of respondents added 

qualitativ e comments focused on type of restaurant or eatery they wanted and such as “a good 

deli” or “a better Italian  restaurant” or “upscale Chinese.”  About twenty percent also added 

commentary related to price point such as “affordable steakhouse” or “family friendly 

restaurant.”  Here is the list of the most requested types of restaurants/eateries.  We categorized 
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any type or specific restaurant if there were more than f ive mentions in the survey write -ins.  

Among the first choice, write -ins, there were only 41 requests for name brand restaurants 

including Starbucks (18), Panera (5), Salad Works (5) and Red Lobster (5).  This indicates that 

Somerville customers prefer local, “mom and pop” type restaurants downtown rather than 

chain or formula restaurants.   

 

The most sought after new restaurants and eateries for downtown are Steakhouse (37) and 

Mexican (31).  We sorted all responses, we grouped common responses together. Any response 

with more than five answers is included here.  

 

American                                    5 

Bagel                                          12 

Bakery                                       15 

Brew pub                                  16 

Burger place                              9 

Chinese                                       9 

Coffee shop no specific name 14 

Deli                                              5 

Diner                                           6 

Family affordable                      8 

Fine dining                                 8 

French                                         9 

Healthy                                       8 

Ice cream                                    8 

Indian                                         12 

Italian                                        15 

Mexican                                     31 

Middle eastern                         5 

None                                          5 

Olive garden                             5  

Panera                                        5 

Pub                                             8 

Red lobster                                5 

Salad works, salad bar             8 

Seafood                                      15 

Starbucks                                   18 

Steakhouse                                 37 

Tapas                                           5 

Vegetarian                                   8 

 

Question 16: What kind of new retail stores would you most like to see 
in downtown?  Please name two kinds of retail stores you would like to 
see downtown. 
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618 people provided comment s on this question first choice.  A bookstore was consistently 

chosen as a popular retail store to attract to downtown .  Current customers are interested in 

shoes, women’s clothing and accessories.  For second choice retailers shoes and bookstores were 

the most popular .  These stores should be the first priority for retail recruitment. We sorted all 

responses, we grouped common responses together. Any response with more than five answers 

is included here.  

 

Ant iques                                      12 

Bookstore                                     36 

Card store (not Hallmark)           8 

Children’s clothes                       14 

Clothing not specific                  19 

Clothing specific types               11 

Crafts store                                    8 

Dollar store/dollar tree                6 

Drug store                                     5 

Gap                                                12 

Gift Shop                                       8 

Hallmark                                      13 

Hardware                                      8 

Home goods                                 6 

Kids clothing                                11 

Men’s clothing                             16 

Music store                                    8 

None, not sure                              9 

Pharmacy                                      5 

Shoes all types                              28 

Sporting goods                             15 

Toys                                                17 

Trader Joes                                     14 

Wal-Mart                                         5 

Women’s clothing                         24 

 

531 people offered their second choice  

 

Antiques                                             5 

Arts and crafts                                   5 

Bakery                                                 6 

Bookstore any type                           27 

Card store not specific                       7 
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Children’s clothing                             7 

Clothing nonspecific                          22 

Craft hobby                                           7 

CVS, pharmacy or drug store            10 

Dollar store                                             7 

Gap                                                          7 

Gifts                                                         9 

Hallmark                                                 5 

Hardware                                                7 

Heath food                                              5 

Home goods or similar                         11 

Men’s clothing                                         7 

None, not sure                                         8 

Shoes non-specific                                  42 

Sporting goods                                         8 

Toys                                                            8 

Trader Joes                                                5 

Target                                                          7 

Urban outfitters                                         6 

Whole foods                                               5 

Women’s clothing accessories              20 

 

 

Question 17: What kind of new arts, entertainment or leisure activities 

would you like to see in downtown?  
 

First choice for new entertainment options in downt own was overwhelmingly movies with 109 

respondents naming that specifically as their top choice for new entertainment options in 

downtown .  Somerville customers are also interested in live music of all types in a variety of 

environments including clubs, co ffee houses and concert venues.  They are interested in jazz 

and blues.  Family friendly or children’s/kids’ activities are also highly desired.  Art related 

activities including art fairs, galleries, walks, etc. scored only slightly lower on the list of interest 

for current customers in downtown Somerville  as noted below.  We sorted all responses, we 

grouped common responses together. Any response with more than five answers is included 

here.  
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First Choice 662 responses  

 

Art  fair s, exhibits                                9 

Art gallery                                          15 

Art studio, art walk                           13 

Bands                                                    7 

Beer tastings                                        5 

Blues club/music                                 6 

Book store                                            5 

Bowling                                                7 

Children’s activities various             8 

Clubs not specific                               8 

Comedy club                                      6 

Concerts not specific                         12 

Craft fairs events                                7 

Don’t know                                         8 

Family events                                     6 

Gym                                                      5 

Jazz, jazz club                                     21 

Kid activities                                       10 

Live music, bands                              12 

Movies                                               109 

Music, musical events                       43 

None, not sure                                    19 

Outdoor cafes, concerts, movies       9 

Plays theater                                       15 

Sidewalk art show, sales                   9 

Street fair                                             11 

Theater                                                 15 

 

Second choice 543 responses  

 

Art gallery                                       13 

Art show, art studio                        9 

Art, art classes, shows,                    5 

Books, book store                             8 

Children’s activities various           15 

Coffee shop venue for music           8 

Comedy club                                      6 

Concerts                                              6 

Craft events, shows                           5 

Don’t know                                         5 
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Jazz                                                       5 

Kids events                                        13 

Live music                                            9 

Movies                                                36 

Museum                                               6 

Music festivals, activities etc.           12 

Music nonspecific                              15 

None not sure                                     12 

outdoor activities                                 9 

Plays, playhouse                                14 

Sidewalk sales etc.                               7 

Street fairs                                             9 

Theater                                                 21 

 

 

Question 18: Would you visit downtown more often if it offered more of 

the following retail stores, merchandise or service businesses?  
 

The most desired businesses for downtown across the board was a movie theater (74.7%) and 

then a music venue, club, or theater (74.1%).  The open-ended responses from Question 4 also 

indicate the need for a venue for musical or theatrical performances and a movie theater. 

 

From this question and the open-ended responses, it seems that people most interested in 

middle -income range retail stores. Stores considered low-end, such as hair/nail,  salons and 

dollar stores were not desirable, while those considered too high end or specialty such as fine 

jewelry or high -end antiques were also unappealing.  A h igh percentage of 30-39 year olds, 40-

49 year olds and 60-69 year olds indicated they would be interested in a bookstore, while 63.3% 

of 20-29 year olds hoped for a home goods store.  73.7% of 50-59 year olds said they would 

come downtown more frequently if  there were shoes/footwear store s.   
 
Approximately fifty -seven percent (56.8%) of all respondents indicated they would not be 
drawn downtown by a new nail/hair salon, childrenõs activities (46%), or childrenõs apparel 
(45.6%).  Downtown merchants were strongly against both hair/nail salons (85.3%) and dollar 
stores (62.9%).  Fine jewelry also ranked low on the desired business scale, with 52.6% of 30-39 
year olds and 48.4% of 40-49 year olds indicating it would not be a draw.   Nearly half of 
respondents over 60 years of age indicated they would not like a dollar store.   

 
 

Question 19: Would you visit downtown more often if it offered more of 
the following food or dining options? 
 
69.5% of all respondents indicated they would be interested in a bakery, followed by a coffee 
shop or café (63.7%) and full-service sit-down restaurant (62.1%).  Fine dining ranked the 
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lowest. While these choices are included in the write-in list, they are not ranked as high as they 
are here.  

 

Question 20:  Which one of the following is the main reason you do not 
visit downtown more often? 
 
More than half of the respondents (51.3%) indicated they do not visit downtown more often 
because there are too few stores or shops that interest them. In addition, 29.7% cited the 
selection or quality of merchandise as the reason they do not come downtown more frequently.  
Between these two categories, fully eighty percent (80%) of all current shoppers surveyed are 
dissatisfied with cur rent offerings downtown and want different shops.  
 
The DSA should use the survey information to fine tune the business mix in downtown and 
attract new retailers to fill the existing vacancies downtown.  There were 15 write-in comments 
noting  there were already òtoo many restaurants downtown.ó  The DSA would be wise to focus 
on retail rather restaurant recruitment in the near term.  The write -in suggestions for retail 
shops and restaurants noted in Appendix A should provide excellent ideas for any  business 
recruitment effort downtown.   
 
Thirty one percent (31.7%) stated they could not find a convenient place to park.  Parking issues 
have been identified as problematic in other areas of the survey.  For age groups between 20-29 
and 30-39, the store hours were too uncertain or inconvenient (43.3%, 33.3%).  The lack of an 
anchor store or performing arts venue was a particular deterrent to all age groups over 40, as 
well as local merchants.  In additional to a lack of stores that interest them and a convenient 
place to park, 39.8% of local government employees noted that street parking was always full 
when they come downtown.   

 

Question 21:  Do you work or live in downtown Somerville?   
 
Survey respondents live in Somerset County (43.9%), with more than a third living in 
Somerville (37%), and 30% work in Somerset County.  These numbers indicate that downtown 
shoppers come from a wide geographic spread beyond simply being town residents, thus 
making advertising to them a significant challenge. We saw earlier that word of mouth was the 
most effective way to communicate with  these customers.  More than forty percent (44.2%) of 
customers surveyed said they lived in Somerset County, while 40.6% live in Somerville, and 
only a quarter worked in Somerville.  Obviously, the percentages of local government 
employees (69.4%) and merchants (62.9%) who work in Somerville were higher than the overall 
percentage.  Only 13.9% of government employees surveyed, lived in Somerville but 55.6% live 
in Somerset County, while 34.3% of local merchants live in Somerville.  The percentage of 
merchants who live downtown (8.6%) outweighs the percentage of  overall respondents (3.1%).  

 
DEMOGRAPHIC QUESTIONS 
 

Question 22:  What is your gender? 
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Nearly three-quarters of the survey respondents were female.  This is a significant number, 
because it is far higher than the local population. Women account for  48.2% of the 12,098 
people in Somerville according to the 2012 US Census.2  This female audience should then drive 
the marketing, advertising and promotional activities.  Events that are designed primarily to 
draw men , such as the car show, should be fundamentally reconsidered.  

 

Question 23:  Which category below includes your age? 
 
Somervilleõs population is younger than the New Jersey average according to the US Census of 
2010 with a median age of 35.5.3  The Boroughõs age distribution is the following  

 
SEX AND AGE     

Total population  12,098 100.0 

Under 5 years 840 6.9 

5 to 9 years 722 6.0 

10 to 14 years 623 5.1 

15 to 19 years 663 5.5 

20 to 24 years 805 6.7 

25 to 29 years 1,221 10.1 

30 to 34 years 1,070 8.8 

35 to 39 years 935 7.7 

40 to 44 years 891 7.4 

45 to 49 years 931 7.7 

50 to 54 years 904 7.5 

55 to 59 years 658 5.4 

60 to 64 years 505 4.2 

65 to 69 years 372 3.1 

70 to 74 years 291 2.4 

75 to 79 years 267 2.2 

80 to 84 years 201 1.7 

85 years and over 199 1.6 

      

Median age (years) 35.5 ( X ) 

    

 

                                                        
2 http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10_DP_DPDP1 
3 Ibid. 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_10_DP_DPDP1
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Source:  http://quickfacts.census.gov/qfd/states/34/3468460.html  

 
Almost 30 percent (29.7%) of our survey participants (183) were people aged 50-59. This is 
almost twice the US Census for Somerville, which lists those 50-59 year olds as representing 
only 12.9% of the total population.  This is the most significant age group of shoppers in 
Somerville.  
 
For those between 30-39 years of age, the US Census notes that this group represents just 16.8% 
of the population , while for our survey 22.7% were aged 30-39.  This is a significant difference 
because this age group is over represented as shoppers in in the downtown district.  Finally, the 
US Census figures for those 40-49 were 15.3% of total Somerville population, while our survey 
noted that 22.2% of downtown shoppers were 40-49 years old.   
 
There were only 32 responses from people under the age of 30, and this is quite significant 
because this age group represents 40.3% of the entire Somerville population. According to this 
survey, young people are not visiting downtown because there are few shops that meet their 
needs.  
 
There were 90 responses, or 14.7%, of people aged 60-69 who shop in downtown while the 
Somerville census lists this age group as representing just 7.3% of the townõs population.  
Finally, Somervilleõs population of those 70 and over is 7.9%, and there was a paucity of 
shoppers in that range with just 12 responses from people over 70.  Only twenty-one people 
preferred not to answer.   
 
These statistics are significant as they tell much about the current shopper.  Downtown 
Somerville shoppers are predominantly middle -aged women, those between the ages of 40-59.  
Marketing should be aimed that this demographic because it will capture more than hal f 
(51.8%) of all shoppers in the downtown district.   
 
Finally the largest opportunity ahead is to market to those under 30 . However there mu st be 
stores that interest them. While young people represent less than 5% of all shoppers in this 
survey, for the Borough as a whole they represent 40% of the entire population.  To attract these 
new shoppers, the retail mix will need to change to trend younger. This must be managed 
carefully to assure that you do not alienate your core shopper, a middle income women 
between 40 and 60.  

 

Question 24: How many people currently live in your household?   
 
About a third of survey respondents (33.6%) people came from households with two pe ople, 
followed by three (21.2%), four (20.7%), and one (11.3%).  Thirty-eight people came from 
households with five people, and nineteen from households with more than five.   
 
According to the US Census, the average household size in Somerville is 2.59 people.  4 The US 

                                                        
4
http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=ACS_11_5YR_DP02.  Note 

from the US Census on Family households" consist of a householder and one or more other people related to the householder by 

birth, marriage or adoption.  They do not include same-sex married couples even if the marriage was performed in a state issuing 

http://quickfacts.census.gov/qfd/states/34/3468460.html
http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=ACS_11_5YR_DP02
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Census notes that 35.6% of Somerville residents live in non-family (meaning households 
without children under 18) units.  The majority of shoppers in Somerville live in two person 
households and represent the over 50 crowd.  Those aged 30-50 represent 45.2% of shoppers.  
These people are most likely to have children at home with households with more than two 
people.   

 

Question 25:  What is your approximate average household income? 
 
Survey respondents came primarily from upper middle -income households. However, 
approximately twenty -seven percent (26.8%) of people surveyed declined to answer this 
question.  Since such a high percentage of survey respondents refused to answer this question, 
we are not able to make quality comparisons about income between the downtown shopper 
and the Somerville population according to the US Census figures.   
 
According to our survey, approximate average household income was distributed evenly, with 
14.5% of people in households with incomes ranging from $50,000-74,999 and 14.5% well as 
$75,000-99,999.  Fourteen percent (14%) of downtown shoppers have incomes between $100,000-
124,999.  Fifty-nine responses (9.6%) were in the $125,000-149,999.  This is similar to the US 
Census figures for the Borough noted below.  
 
The current median household income for Somerville Borough is $72,665, higher than the New 
Jersey median income $71,180.5 For some, Somerville is still perceived as being a blue collar 
town. The downtown shopper comes from Somerville and the surrounding area, and is an 
affluent consumer. These consumers are seeking middle income or upscale shops and 
restaurants based on survey responses. Below please find the income statistics from the 2010 US 
Census for Somerville Borough.  
  

INCOME AND BENEFITS (IN 2011 INFLATION-ADJUSTED DOLLARS)  

Total households           4,534 

Less than $10,000      135  2.9% 

$10,000 to $14,999          128  2.8% 

$15,000 to $24,999            313  6.9% 

$25,000 to $34,999           444   9.7% 

$35,000 to $49,999             500   11.0% 

$50,000 to $74,999            846  18.6% 

$75,000 to $99,999             813 17.9% 

$100,000 to $149,999            890  19.6% 

$150,000 to $199,999             303  6.6% 

$200,000 or more          162  3.5% 

                                                                                                                                                                                   
marriage certificates for same-sex couples.  Same-ǎŜȄ ŎƻǳǇƭŜ ƻŦ ƘƻǳǎŜƘƻƭŘǎ ƛǎ ƛƴŎƭǳŘŜŘ ƛƴ ǘƘŜ ŦŀƳƛƭȅ ƘƻǳǎŜƘƻƭŘΩǎ ŎŀǘŜƎƻǊȅ ƛŦ ǘƘŜǊŜ ƛǎ ŀǘ 
least one additional person related to the householder by birth or adoption.  Same-sex couple of households with no relatives of the 
householder present is tabulated in nonfamily households.  "Nonfamily households" consist of people living alone and households, 
which do not have any members related to the householder. 
5 http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=ACS_11_5YR_DP03 
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Median household income (dollars)    72,665 

Mean household income (dollars) 
   80,483 

 

Source US Census.  
http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=ACS _11
_5YR_DP03 

 

Question 26.  Please share any further comments about Downtown 
Somerville Alliance, this survey or any other thoughts about downtown.  
 
About a quarter of all respondents (207) chose to make final comments in this text box.  There 
were 85 positive comments in the responses, and most bordered on gushing or òI love 
Somerville.ó  Survey respondents are pleased with the direction of the downtown and offered 
highly complementary comments.  Many respondents appreciated being asked for their 
comments about downtown and offered sincere encouragement about the DSA and its 
programs.   
 
There were seven specific comments about Division Street both positive and negative .  There 
were 57 suggestions about events, shops to recruit and ideas for more activities in downtown.  
 
There were 15 negative comments about parking issues, eight (8) negative comments about 
clean and safe matters and 16 negative comments about store variety.  
 
All of these comments can be found in Appendix B.  
 
Based on this survey data, we provide a snap shot of the most common downtown shopper 
below.  
 
The Most Common Downtown Somerville Shopper 

 

This survey results tells us much about the most common downtown Somerville shopper.  In 

fact, there are two different downtown shoppers in Some rville .  One group of shoppers at 45.4% 

of survey respondents is a woman having one or more children at home and being under 50 

years of age.  The other half of downtown shoppers (at 44.4% of survey respondents) is a 

woman over 50 in a two -person household.  

 

The most common Somerville shopper has a household income between $50,000 to $99,000.  

This shopper spends between $65 to $99 when dining out in downtown, and spends $20 when 

shopping in downtown retail stores . The three most popular events she attends are Classic Car 

Show Fridays (67.1% overall), St. Patrick’s Day Parade (65.4%), and the Tour of Somerville 

Memorial Day Bike Race (57.8%).   

 

The top retail shops she wants to see in downtown are bookstore (new or used), shoes, women’s 

clothing and accessories.  She wants to eat at either a new steakhouse or a Mexican restaurant, 

and wants to go to a new movie theater or attend a wide variety of musical events/activities in 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=ACS_11_5YR_DP03
http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=ACS_11_5YR_DP03
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downtown.  The main reasons she does not come downtown more often is that there are too 

few stores or shops that interest her. She is also feels that the selection or quality of merchandise 

does not meet her needs.  Lack of parking especially on Friday and Saturday nights will 

continue to deter usage of the downtown.  
 
 
We include four different appendix below.  
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Appendix A  
 

Question 4 What else should DSA be doing?   

 

NO COMMENTS HAVE BEEN ELIMINATE D, EDITED OR CHANGED IN ANY WAY, 

EXCEPT TO CORRECT SPELLING ERRORS. 

 

General Positive Comments  

 

¶ Provide more niche privately owned businesses that will not have compet ition.  

Need one good anchor store on Main St, but avoid too many franchises.  Would 

love to see more variety (already a lot of restaurants and antique stores), 

specifically a bookstore, toy store, and ice cream parlor (actual ice cream). 

¶ I would like to see a regularly scheduled morning breakfast/brainstorming meeting 

with ALL willing business owners.  It seems as though there are a select few whose 

opinions are heard.  Many intelligent people here would like to be more involved 

but are unsure as to how to go about it.  One thought could spark something great 

for the town.  

¶ Love walking the streets and eating downtown so tired of the mall shopping love 

all the actives Somerville has to offer that I can do with the whole family  

¶ You have great outreach with  emails, keep up the good work 

¶ Things on Main Street are going in the right direction.   

¶ I think you are doing a good job right now with the projects that are going on.  

Growing up in town, Somerville Main Street has always been a great place. 

¶ I think y ou are going in the right direction.  Somerville is a great town.  It needs 

more gift shops like the back door use to be.  I miss that place. 

¶ The architecture is not played up enough.  Is anything declared a history building?  

Can grants for restoration be gotten?  Can Downtown Somerville tie in with Duke 

Farms somehow to attract visitors? 

¶ I think they are doing a good job.  

¶ Keep moving forward  

¶ Thanks for the opportunity to contribute.  Hope to see great things in town!!  

¶ keep up good work  

¶ Growing up in  the area, I am so happy downtown Somerville is what it is today, 

and getting better all the time! Keep up the great work!  

¶ Question “do nothing more" problematic.  Nothing is static-always try and 

improve and get people to buy into spending more time down town  

¶ more special events  more library events 

¶ Downtown Somerville Alliance are doing a great job!  

¶ You are on target.  Keep up the good work! 
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¶ Retain quality residential property owners to maintain ALL existing property.  

¶ I love Somerville  

¶ I love Somerville; it has a lot of charm. 

¶ Can't think of anything off the top of my head  

¶ So far, the improvements have been great!  We are drawn to Main Street often.  As 

long as improvements are tasteful and in keeping with the historical architecture, 

the town is moving in the right direction.  I cannot think of anything else at this 

time. 

¶ Doing a fantastic job.  It's my highlight for living in Bridgewater  

¶ Great use of social media - keep it going on Twitter, Facebook, Pinterest etc. 

¶ Downtown is fine .  The downt own is doing fine.   

¶ Everyone is doing an amazing job at making Somerville inviting.  

¶ Regionalize the Alliance to assist neighboring communities with their downtowns.  

Specifically Raritan and Manville.  With Duke Farms expanding, there will be 

plenty of business to go around for everyone.  Reach out and help your neighbors.  

It can only help you as well.  

¶ Friendly Police Foot Patrol Presence 

¶ The "piped in" music on Main Street is great. 

¶ Just keep bringing in new Ideas 

¶ Continue to bring in more housing for commuters to and from NY and other cities  

¶ They are doing a great job and should keep up the good work. 

¶ Having grown up in this town and now living in East Am Well Township I am 

impress with the way Somerville is turning around.  Might even consider m oving 

back. 

¶ I just love Somerville the way it is but I really love the mention of those possible 

improvements.  

¶ Keep surveying to gauge subsequent performance 

¶ I have worked in Somerville for 23 years and witnessed difficulties.  I think it is in 

an up now, but you have to work to keep it up.  

 

General Negative Comments  

 

¶ Make it easier and less costly to get permits.   

¶ Communicating with business and prop.  Owners.  The communication has gotten 

really bad unlike the past.  

¶ Pedestrian crossings are complete danger.  Drivers do not stop for pedestrians on 

Main Street an FLY down Main Street.  Something must be done about it. 
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¶ I think the fact that there are at least 15 empty storefronts should tell you that there 

are too many rules/regulations.  Stop tryin g for the Princeton effect, Somerville 

does not have it.  Frankly, Somerville is a blue-collar town, let us keep it real.  

¶ Add pedestrian initiated crosswalk lights.  Dangerous intersection at Union Street 

and Main Street in front of Alfonso’s cars does not always see pedestrians 

attempting to cross.  Lights built into the road, which are activated by pedestrian 

crossing, would improve pedestrian /driver safety.  

¶ stop spending so much money on advertising  and put it towards more useful 

projects that produce noticeable results 

¶ Sticking to more business related matters and less on issues for which we have 

elected officials 

¶ I just want to mention the Farmer's Market.  I marketed inadequate not because I 

do not think it is a good idea.  I am just disappointed  at the hours.  Last year it was 

in the afternoon on Thursday or Friday.  By the time I came home, they were done 

and packed up.  It would be better to have it on a weekend so that more people can 

come. 

¶ Explain how the DSA is funded?  

¶ The woman’s shelter on the main street looks horrible.  I am not against having it; 

just put it on a side street. 

¶ STOP!  THE ANNOYING PRERECORDED MUSIC PLAYED FROM THE 

OUTDOOR SPEAKERS UP & DOWN MAIN ST.  The outdoor prerecorded music 

can be heard inside most of the shops on Main St.  It over takes the music that Main 

St shop owners provide for their customers. Detracting from the pleasant shopping 

experience most of the shop owners try to create.  It also prevents many of the 

shops from opening their doors on days with pleas ant weather.  An open door is a 

welcome invitation for someone who may have otherwise walked past a closed 

door. 

¶ The street fairs have gone downhill .  I know many people who stopped going.  

Mostly garbage vendors and sales people.  Need more crafts, etc. 

¶ Better publicity of events.  I drive through Downtown every morning and I did not 

know about the majority of these events. 

¶ Open your book keeping records to the public.  

¶ Communication is poor.  It is challenging to find out how to get involved, and find 

out what is happening.  Find Somerville is a very weak site; C -N coverage is 

terrible.  There is no Patch, and Somerville Today is not doing much these days.  A 

BLOG, regular FB updates something.  However, it is hard to find out how to 

actually get involv ed in anything.  

¶ The DSA needs to unite the business owners.  There must be some sort of incentive 

to join the DSA and take part.  Downtown is disjointed and it appears that certain 

business owners have more influence than others do.  Wonder why that is?   
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¶ Bring in more tax revenue from business as promised and alleviate the excessive 

property tax burden for homeowners.  Stop letting huge developers come in, build 

large structures, leave town with their pockets full, only to leave behind these 

structures that ultimately cannot be rented, but are left vacant with a bunch of 

excuses from politicians who supported the project in the first place, such as bad 

economic times.  Residents are suffering, not just businesses.  We do not need any 

more EXPENSIVE and VACANT buildings!  I cannot wait to hear the excuses for 

why the new high class apartment buildings, with views of either the parking lot or 

a bunch of crappy rooftops are not rented.  That will probably be converted to low 

income housing that the residents will also have to subsidize.  Good luck with your 

big dreams! 

¶ In addition, I am very disappointed that existing businesses have been forced to 

leave i.e. One Hour Martini zing.  This is a perfect example of a business that stuck 

it out through bad times o nly to be pushed out when progress is coming.  

Somerville should be embarrassed.  Let us hope this will not be a trend.  

 

Clean and safe comments  

 

¶ There is an undesirable element coming into town.  Drugs being "openly” sold 

around high school.  

¶ NO LOITERING this is what the police should be doing go after the heroin addicts 

on the street. 

¶ Make sure sidewalks on Main Street are cleaned of Saturday night debris by 9 am 

Sunday morning.  

¶ Better lighting at night  

¶ With the spring and summer approaching, somet hing must be done about Cruise 

Night and its participants.  There were several incidents last year involving the 

very aggressive and hostile behavior of some participants.  It drives people away 

from Main Street because of a] the lack of parking on Main Street and b] the rude 

and crass behavior of participants.   

¶ Make downtown safer and cleaner. More inviting to people especially in warmer 

weather 

¶ Needed to be much, much safer in means of parking and cops around.  thanks 

¶ The addition of police officers w alking the downtown at night is a good help.  If 

you could add patrols near the train station on weekend nights, more people would 

be apt to use Somerville as a starting and ending point for a trip into the city and 

you would be able to market the strength  of Somerville's restaurants as a great 

destination along the Raritan Valley line.  This week, many colleagues and I were 

discussing why we do not take the train from the Somerville station and safety is 

our #1 concern. 

¶ During the day, every park bench is  filled with a person of limited resources.  

Somehow, they all seem to have enough money to be constantly smoking 
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cigarettes. 

¶ The streets are very dirty, especially the past few weeks.  Give the business owners 

a fraggin break.  We are ones that bring people here, stop regulating and making so 

many hoops to jump through just to stay business.  In addition, open your eyes, a 

brand new building smack in the middle of town looks like it is in desperate need 

of a remodel (shanahans in the dreadful green).   

 

Positive Division Street Comments  

 

¶ I like the Division Street Closure.  Maybe another like that would be nice.  I loved 

the concerts by the library.  Parking was easy at that end of town. 

¶ In general, market the Division Street pedestrian mall to prospective business 

owners - the large amount of unused retail space there is depressing.  For those 

spaces on Main, Division, and Davenport Streets with open/unused storefronts, 

encourages local artists/craftspeople/schools to utilize the window space as display 

space (see what is being done in Easton, PA).  Encourage the use of some retail 

areas as art venues - galleries, coffeehouses, performance spaces.  Has anyone 

considered using the old church space, used as a jury waiting room, as a 

performance venue on weekends?   

¶ Love the walking promenade of Division Street.  

¶ How about close off another street like division St.  More room for outdoor dining.  

Model it after Burlington VT.  

¶ I love Division Street...if there is any way to create another section similar to that I 

think it would draw more people into town  

¶ Division Street and art fest awesome... set up some cafe tables... strolling ice cream 

carts...  Old' fashioned town.   

¶ Keep Division Street closed to cars, the kids and families love what you have been 

doing.  Keep doing the trick -or-treating even though this past year was a bust.  Ice 

skating would have been great but it did not work out as far as I could see.  

¶ I think that Division Street's remodeling is incredible.  A way to make it more of a 

"hit" is  to promote more restaurants to open on the street, especially those willing 

to have outdoor seating.  It is lovely, especially on nice-weather nights.  Having 

people eating outside would draw more people downtown.  In general, I think this 

would be great at all of the restaurants.  Westfield always feels packed during the 

summer because there are so many people sitting outside, eating.  Having a movie 

theater downtown would be incredible!  I bet that is a long shot, but I think it 

would draw people to spen d more time downtown, especially on the weekends.  

Go to Somerville to have dinner, see a movie, and shop. 

¶ Farmers Market should be set up on Division Street. 
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¶ I would like to see more restaurants/cafes and better shops on Division Street.  The 

street is so nice; it would be good to make better use of it. 

¶ If the DSA is, as I perceive it to be, a merchants' organization, encourage the 

formation of a citizens' group to act not only as boosters for downtown Somerville 

but also as a think tank/research group on what kinds of businesses should be 

actively sought out to set up in Main/Division Street retail spaces.  

¶ Put the Thursday night concerts back to Friday.  Put Division Street back to street.  

It is vacant all week long. 

¶ Keep Division Street.   

¶ Love the stuff you do year -round -- would really like to see expanded usage of the 

new Division Street w/concerts and movies ---- any chance on survey for film 

choices [kids movies]. 

 

Negative Division Street Comments  

 

¶ Change the mix of businesses on Division Street; to the extent, you have any 

influence. 

¶ Fill the empty stores on Division Street  

¶ Reopen Division Street. 

¶ Do not put up ugly barracks on division street pedestrian mall.  It looks like we are 

trying to keep people out of that area.  It should be we lcoming.   

¶ Not focus as much on Division Street and focus in the entirety of Main Street from 

Borough Hall to Park Ave.  

¶ Sell the ice skating equipment and get some of our money back.  Who put that idea 

into action?  It looked more like a petting zoo then  an ice rink.  For Wednesday, 

movies there should be special deal at restaurants before the movie.  Not really, 

into having people set up carts on Division St during the movie to sell their snacks 

or give out samples.  Let us get a charity to promote them during movie night 

maybe giving away popcorn.  How about for Friday car shows we have a special 

lineup down division.  Fire engines, police cars, ambulances, mustangs, specialty 

cars and an opportunity for first Responders to raise money, the township woul d 

benefit directly from this synergistic approach.  In addition, the first responders 

would probably have some of the family and friends come to support the event 

giving it a bigger buzz.  Each week a different theme.  During some events, for 

example, St Patrick's Day there could be performances on division St. 

¶ OPEN DIVISION STREET!  SOMERVILLE IS ALMOST A ONE WAY TOWN NOT 

ENOUGH THROUGHWAY FROM VETERANS MEM.  DR.  THE TRAFFIC 

BOTTLENECKS AT THE POST OFFICE. 

¶ Get rid of division street traffic light,  or a t the least keep it on blinking yellow  
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¶ SOLVE SOME OF THE PARKING AND TRAFFIC ISSUES BY REOPENING 

DIVISION STREET.  DIVISION STREET IS A CRITICAL ARTERY IN 

SOMERVILLE.  IT BEING CLOSED CREATES TRAFFIC CONGESTION IN 

FRONT OF THE POST OFFICE AS WELL AS CROSS TRAFFIC ON SOUTH 

STREET.  IT IS A DANGEROUS AREA, WHICH I DREAD TO ENTER.  PLEASE 

REOPEN DIVISION AND CONSIDER CLOSING IT ONLY FOR MAJOR EVENTS.  

¶ You spent so much money on Division Street and the stores are not that unique, the 

selection of street coloring is not interesting, but gray and disappointing.  The street 

should be more inviting with more planters and plants, to attract strollers.  Coffee 

cafes would be great.  Too. 

¶ It seems that DSA has forgotten that downtown exists outside of Division Street .  

Since Division Street is off Main Street, the priority should be Main Street.   

¶ Greenery, benches and festive lighting on Division Street. 

¶ Re-Open Division St!  Just close it for special events, not every day.  It is ridicules & 

hurts the business on Division St.  I have not been shopping at the stores on that 

street since you closed it.  I shopped there all my life.  The color of the new street is 

beyond horrendous.  The sidewalks should have been brick, not the entire space 

looking like wet concrete.   At least you need to change the sidewalk part back to 

brick.  It looks like a construction site, very unappealing and cold.  So far I liked 

everything that Somerville has been doing except Division St.  Good Idea, but 

Beyond Ugly, gushes.  I am not sure how that ever passed for approval.  If you 

must keep it closed, at least re-do the street & make it look beautiful.  Many people 

I know who loved Somerville cannot even stand to ride down Main St & see the 

ugly Division St, we all take back roads.  Good id ea, but poor color choice for road 

& sidewalks.  It needs Trees cut in on the sidewalks, it needs to be brought to life 

again.  It should be a tree-lined street that is full of life, not a street that looks like 

Death. 

 

Parking Comments  

 

¶ Creating signage that protects reserved parking spots from being parked in 

illegally.  Keeping the parking lots clean and free from those green yogurt cups.  

¶ more parking spaces but otherwise I love downtown Somerville and I stroll main 

street every chance I get 

¶ Classic cruisers should not take up every Friday evening.  It is very difficult to find 

parking and enjoy the restaurants when the cruisers take up the downtown area.  

¶ Parking is major issue for people who live on Main Street and cannot find parking 

near their home some evenings.  PlayStations and meters make parking in lots or 

on street on weekdays impossible.  Attracting people to downtown is important, 

but it also needs to work for those that live here. 
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¶ Absolutely have to do something about the parking.  Many a Friday night I have 

circled endlessly to find a parking space only to give up in frustration and leave.  

The St Patrick's Day parade was a nightmare.  I made the mistake of going to Shop 

Rite to pick up a few things only to find that the ENTIRE LOT was j ammed full of 

people going to parade.  Again, I gave up and left.  If I were the manager of Shop 

Rite, I would be pissed!  I am sure they lost a lot of business that day. 

¶ get the main street tenants to park off main street 

¶ Solving parking problem is the biggest thing to address.  I believe people tend to go 

elsewhere to eat and shop because they don't want to deal with the aggravation 

from parking  

¶ Extend meter time.  Hate to have to run back to car while I am shopping.  

¶ Get rid of the parking meters.  Mo re police patrols on foot.  Control skateboarding, 

loitering, and DOGs.  In addition, while cute, on sidewalk dining infringes on the 

walking public; difficult to maneuver strollers, walkers, wheelchairs, etc.  No more 

than one table width should be allowe d up close to the building.  

¶ Parking is a real problem. 

¶ Parking improvement is most critical.  I have been avoiding town on Friday and 

Sat. evenings 

¶ Eliminate parking meters, provide better access and increase street parking.  

Increase police patrol ( on foot )   

¶ Parking is Somerville's biggest down fall, perhaps work with the merchants to do a 

valet service or figure out where to put parking decks.  They should also look into 

courting retailers and merchants other than antique shops and restaurants 

¶ The parking lot between Davenport and Maple Streets is absurd.  The signage is 

way too high and the lettering too small for anyone who is not familiar to figure 

things out.  The parking meters are faulty and difficult to operate.  There should be 

clearer instructions posted beside the meter itself.   

¶ Parking is always an issue for suburbanites- you compete with free parking all 

around you.  

¶ Definitely need to be more parking friendly.  Cannot park on Main Street without a 

quarter is very frustrating.  Need mo re family friendly retail shops.  Hoping they 

will occupy new spots.  

¶ Improve parking, I do not think a deck is needed but added spaces are needed.  I 

frequently do not visit a business due to no close parking. 

¶ Parking convenience for those who take train. 

¶ Be more lenient on parking. 

¶ I like to shop in Somerville especially at holiday times instead of the mall; but 

parking is often an issue; street parking should be free during that time before the 

holiday (rather than using the lots).  This would encoura ge people.  In addition, 

need more retail shops not more places to eat?  You want to shop and eat. 
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¶ Parking has been a huge problem, as a resident I will avoid downtown on Fridays 

since you cannot find parking and if you want to park, you are chased off th e street 

by the old time cars.  The businesses also need to stay open later that would help 

business, I work until six and most stores close at seven, not helpful.  There also 

should be some more advertisement of music events, I am involved in one of the 

groups that play downtown sometimes and there are never enough chairs or 

advertisement for people to come to. 

¶ Need more parking  

¶ Make the metered parking for Somerville residents free all the time.  I pay an 

overwhelming amount of property taxes, and when I come down to Main Street I 

have to pay again.  It is a tough pill to swallow.   

¶ parking meters and time limits on parking make visitors feel unwelcome and 

unwanted  

¶ Get rid of parking police  

¶ Sorry, I avoid Somerville and all activities due to lack of f ree parking and active 

ticketing.  

¶ Improve the parking situation.  The pay stations are very difficult when you only 

need to park for 5-10 minutes for a pickup, etc. 

¶ The new parking kiosks are annoying.  

¶ Parking lot information regarding pay on foot stati ons needs more 

clarification/information.  There are people who still do not realize there are pay 

stations, how to work them correctly and how to report a failed meter.  

¶ Comment regarding a potential parking deck: Please design the deck to fit into the 

neighboring environment, i.e. not too imposing, blend the facade with the historical 

character of downtown, etc.  In addition, I feel Somerville could use more 

businesses to attract people in their 20's and 30's, namely additional nightlife 

options.  By attracting and retaining these people, Somerville will be able to 

continue to prosper in the future.  

¶ Stop beating up our customers with tickets, there must be slack since parking sucks 

for someone who has to park blocks from their destination and cannot get back to 

their car.  All the while, some street parking privileges and have the house cleaner 

just overlook their expired meter & well over the limit parking time.  I have 

customers who are not coming to Somerville simple cause parking is such an issue. 

¶ Parking is critical; historically this has always been a problem for Somerville.  

Flemington operates fine without meters on Main Street.  In addition, storeowners 

should not park on Main Street.  

¶ Free parking or some kind of voucher, it deters people from co ming into town  

¶ More parking is needed 

¶ Do something about the double parking problem, especially by delivery trucks.  

¶ The Parking especially in the evenings... 
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¶ Parking passes for storeowners...  have stores put a few items outside...  open 

division St. f or cars during the day.  till 4:00pm  

¶ No fee for parking  

¶ Free Parking 

 

Store variety, quality, recruitment, hours  

 

¶ There are plenty of restaurants, need more other things to do...movies, theater, 

cultural activities (museums etc.)  

¶ Need to bring in som e anchor stores to help bolster traffic and support the smaller 

stores.  A coffee shop would be a nice addition. 

¶ Bring in some chain or anchor stores...there are only so many mom and pop shops 

that will draw the crowds.  Many large store fronts that need occupancy that 

specialty shops will not fill  

¶ We have enough restaurants in town.  Market other options with small 

businesses/stores.  That is what Somerville has always been about.  We need to 

bring in innovative small businesses to town.  I would like to  use the Farmers 

Market but they are not open late enough and they run out of merchandise.  

¶ Assist property owners in attracting new tenants by marketing the downtown to 

prospective clients.  (I.e. commercial realtors, large chains, listings of the types of 

stores customers would like to see in our CBD.) 

¶ bring in a store that can anchor downtown shop center and bring  shoppers from 

neighboring towns - examples - jack penny, sears, etc.  Also, consider attracting 

more entertainment type venues such as Dave & busters or cinema. 

¶ Try to find a wider variety of stores -- too many antique like stores 

¶ Attract retailers with national brands, like Starbucks, not just Mom and Pop stores.  

¶ Along with focusing on being a dining/shopping destination, Somerville should  

also be promoted as an antique/arts destination, similar to New Hope and 

Lambertville.  

¶ It would be great to try to get a "name brand" stores to also come into the town.  

Some other towns have done this and it appears to being doing well 

¶ Work on bringing  a theatre/movie theater to our town.  Think about using the post 

office space.  The building is not being maintained and it is a shame because it is a 

beautiful building.  The post office should be consolidated with Bridgewater 1.  The 

service in Somerville's is horrible.   

¶ Help restaurants find a solution to the smoking problem.  It is annoying to sit at an 

outside table and have a patron come from inside to stand next to you and smoke.   

¶ The business hours need to be longer 

¶ Please, no more banks or pharmacies!  I can throw a stone and hit 50 of them!   



FINAL Somerville Survey Report, page 37, Heritage Consulting Inc. 5/8/2013 

¶ It needs to be similar to the main drag in New Hope.  People flock there even 

though they just look in all the shops; it is an artful and fun place to be.  Most of the 

people I know would maybe go for t he car show every Friday but besides that, 

there is no draw to go there.  There also needs to be an advertising sign at Division 

St and Main St to market the different businesses on Division. 

¶ Get some stores people want to come back to Somerville and shop. 

¶ Somerville needs more of nightlife.  

¶ Could use a good bakery.  Ice cream shop, 

¶ Stop letting hair salons open up.  Looks trashy with this many of the same business. 

¶ Looking to encourage more varied business - right now, it is just food and 

antiques... 

¶ Downtown Somerville has incredible potential.  I think it can be as wonderful as 

Westfield.  Exciting Restaurants with outdoor summer dining and some nightlife 

potential would be great.  I heard a Starbucks is coming.  Dunkin Donuts was nice 

until it became a home for some interesting clientele.  I also heard a fish market 

might move in.  I think that would be great!  We do not need another antique or 

furniture store.  Maybe some major retailers? 

¶ Create more reasons to come in on Sundays.  Open a theatre.  Encourage art 

galleries to move in. 

¶ We need a Hallmark store back, a bagel shop back, toy store or make-your -own 

craft store, Kid's Museum... 

¶ Need more nightlife.  Munnions and clubhouse need improvements.  

¶ We need a beer bar.  Good beer draws people. With music and food.  

¶ Shoe store 

¶ NO MORE RESTAURANTS 

¶ Make sure the dining places are open during the downtown activities.  

¶ Eclectic shopping opportunities, a great steak house, and please no more Italian 

restaurants! 

¶ They need a full gift shop bring Hal lmark back 

¶ Just keep it beautiful.   

¶ It seems like there is many of the same businesses.  For example, there are more 

than plenty of antique shops and Italian restaurants.  What downtown needs is of 

Americana restaurant/bar. 

¶ Attract a card shop' shoe store; good jewelers 

¶ The nightlife in Somerville for young people is seriously lacking.  There are many 

young people in the area--and particularly in Somerville --who do not have fun 

places to go at night.  A brewpub restaurant would make such a difference 

downtown.  
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¶ Look to diversify the restaurant mix.  An upscale steakhouse would be a great 

addition to the already awesome variety of eateries in town!  

¶ Restaurants we have enough we need more for kids to do why have kids walk 

down Main Street as we did as kids there is really nothing for them!  

¶ Would love to see a Hallmark store back in town again; there's really no place to 

buy a card and/or quick gift.  

¶ Bring in more family centered, budget restaurants.  Most of our restaurants are too 

expensive for a family to dine out.  

¶ Asking the stores that are there to be more consistently present.  If shoppers do not 

know when businesses are open, and there is no consistent or predictable schedule, 

customers just will not bother.  

¶ Retail should be kept open later 

¶ Attr act new types of business: meat market, seafood market, clothing stores etc. 

that will bring residents downtown instead of going to large strip malls  

¶ Bring trader Joes to Somerville 

¶ Attract a nationally recognized retailer or restaurant.  

¶ we need a shoe store   

¶ The focus on bringing in new and interesting businesses is right on.  Since I came to 

Somerville 9 years ago, I have noticed a big change.  The focus on family oriented 

business is perfect, but do not lose the need for trendy little shops and higher end 

retailers.  These keep folks coming in for dinner walking around Main St.  

¶ No more hair salons! 

¶ I love the antique/junk stores, I wish there were more  

¶ Existing commercial property owners need to set reasonable rents in order to 

attract businesses.   

¶ Put in a brewpub!  Maybe an independent film theater.  

¶ Get additional clothing, shoe, variety stores. The restaurants are great but it's a bit 

one sided.  

¶ Maybe a gym like Retro Fitness, which offers reciprocal arrangement with other 

Retro gyms.  People could park once then shower and go out.   

¶ It would be nice to see a small movie theater, a comedy club or a theatre of some 

sort open up in Somerville, so that there would be some family friendly activity to 

do in town, not just eating out.  Maybe eve n a bowling alley? 

¶ We need to attract the right kinds of businesses.  We do not need all the 

beauty/nail/hair salons, Banks.  Now we are going to have three liquor/wine/beer 

shops in town.  Why not get behind and support the shops that have stayed thru 

the tough times.  Reward them with some loyalty.  Saying yes to another big box 

liquor store is a mistake.  Say no to certain businesses.  None of the current events 

gets traction because it always costs the business owner something, a gift certificate 

etc.  Shops that are on Main St pay enough in tax.  Have someone from the DSA 
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show their face occasionally to shop owners.  The only time you see or hear from 

someone is for a hand out.  We need a place that families can gather and have fun, 

a theater would be nice. 

¶ Trying to bring in "higher end” restaurants and retail...  Starbucks, a known 

steakhouse or restaurant, and a GOOD bagel store like "Oh Bagel" in basking ridge.  

Also Trader Joes or whole foods would attract people from all over as neither are 

close by 

¶ Focus on making eastern part of Main Street better.  it is a disgrace 

¶ Storeowners should be encouraged staying open on Friday nights during the 

Classic Car show and close early on Thursday when there is nothing going on in 

the town that night.  They should also try to be open during other events ----- 

¶ I think a brewery would be extremely helpful for Downtown Somerville.  

¶ Try to attract a more diverse retail mix and encourage extended hours. 

¶ Name retail stores would attract more customers and bring m ore business to 

existing restaurants during the day.  

¶ We need a Trader Joe's! 

¶ Would LOVE a black hair salon  

¶ The town needs to be open at least three evenings a week.  When passing by to get 

home from work I would be glad to stop and pick up needed items  instead of going 

to chains, however, often they are not opened when I need the items. 

¶ Some of the businesses stores fronts are run down look dirty, unappealing between 

davenport and doughty especially.   

¶ Cut taxes, no more restaurants or retail business 

¶ We have good restaurants but lack in desirable boutique-like fashion retailers.  

Somerville needs a diversified assemblage of high-end retailers in order to establish 

itself as a destination city. 

¶ Letting us know the status of the shopping mall, that is  what businesses are coming 

to the center. 

¶ Try to attach some stores from maybe the mall to come downtown...Maybe rent 

might be lower  

¶ Shut down the street during old car shows so no cars can drive down 

¶ Make Main Street a pedestrian zone.  This will allow restaurants etc. to expand 

outside.  Place the Farmers market into this zone.  Improve parking in the side 

streets. 

¶ More music events during the warm weather.  
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¶ Think good to get a sneaker store downtown for the Jordan has, etc.  Have to go to 

the mall or Plainfield or out of town.  

¶ Trying to bring in the bigger well -known stores. 

¶ Really, there needs to be more retail then the multiple antique stores- something to 

draw a younger crowd - like an Apple Store- or a Gap - maybe a good Jewish Deli.  

A good shoe store that is affordable would be nice!  In addition, a bakery.  

¶ Shut down traffic during cruise night.  Only allow classics.  

¶ Keep the town clean front and back of the buildings.  

¶ add a French restaurant and a  theater for plays and concerts 

¶ Would be n ice to have a few more bars and restaurants. 

¶ Needs assessments 

¶ You need a Trader Joes or some other great anchor store.  Add another sample day. 

¶ Add some art and home decor shops with specialty items, like hand-made unique 

and artesian crafts 

¶ Yes, have the farmers market on Friday, sat or Sunday! 

¶ Somerville lacks other entertainment options.  We have enough restaurants and 

antique stores already.  Would love to have some nightlife and young people hot 

spots. 

¶ Improve storefronts and curb appeal of busi nesses.  Some look great, and some 

look uninviting.  In addition, there is no consistency in how business promotes or 

display.  

¶ Brewpub...  Non-chain.  Every hip town has a brewpub.   

¶ Need stricter requirements on storefront appearance/signage as well as types of 

businesses and their style and standards for products and look of business.  Please 

stop opening up consignment stores!  We need upscale boutiques that do not sell 

nick-necks, but artistic and unique products.  Some of the current businesses are 

bringing down our downtown.  In addition, please please start events in time and 

make them better so people will give our downtown a chance.  My family and I 

often go to other towns for better events, which is such a shame. 

¶ Needs one or two more bars open late night, with such great dining options, it is 

lacking after dinner nightlife options.  

 

Suggestions about events, other comments  

 

¶ Cultivate relationships with long time retailers to maintain "personality" of 

Somerville. 

¶ Utilize, invite other communi ties in Somerville to participate, become involved in, 

activities downtown  

¶ See if Somerville can attract a wine festival or something similar.  I think that 
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would be a big hit.   

¶ More information on the bicycle laws pertaining to traffic in the downtown area?  

Bikers may be a little confused concerning the rights of people/cars/bicycles. 

¶ What about those trendy food trucks?  That would be fun on Main Street.  there are 

a lot of people who work here that need a quick place to go for lunch.  

¶ With the Fireman’s light parade, you NEED TO shut the street down.  It was VERY 

dangerous with traffic going as the parade was on.  It was scary watching the 

drivers of the cars trying to watch the parade and drive.  It was wonderful except 

for the traffic!  

¶ Working to get train as a direct route to NYC 

¶ Discount at restaurants with shopping receipt of $50 or more at any Somerville 

retail store. 

¶ Have a goal to be like Red Bank NJ 

¶ Better Promotion and information dispersal of events in downtown, and how 

residents can get involved.  Find Somerville is a weak site, the town page is tough 

to navigate, there is no Patch and the C-N is weak in promoting upcoming 

Somerville events.  Even a simple Word press blog with some photos, events and 

such would help spread the word.  

¶ Lobby for midtown direct and express trains.  Would something like the concierge 

program and the shuttle programs used in Maplewood and S out Orange work 

here?   

¶ Consider outside street vendors on special days or Saturdays...  For instance there 

are a plethora of local PUBLISHED AUTHORS, encourage book signings.  Also 

promote local Talented craft artists 

¶ Create a coupon; menu, promotion booklet and mail - distribute it throughout the 

area- downtown only!   

¶ Bring in new businesses and ensure current bus.  Owners keep facilities clean.  

Make Street Fairs more locally oriented instead of generic, could be anywhere 

events. 

¶ Affordable housing nonstop railroad to NYC  

¶ The town is looking quite beautiful with the storefronts and the music is quite nice.  

¶ Places for people to go out night life  

¶ Work with the residents of Somerville more.  They are vested in downtown too  

¶ I wish the effort would expand to Gaston Avenue between Main Street a route 28.  

It needs help and attention. 

¶ more widespread promotion of any and  all events in town - print media, mail, 

email-blasts, social media 

¶ We need to plan on expanding "The Downtown" its growing in the next couple of 

years.  Parking is the most critical element to getting more people into town.   
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¶ I feel there should be flea markets, not fairs and on sampling day, more shops 

putting things out to sample.  It did not seem like there was a whole lot going on in 

regards to sampling. 

¶ With your help, I would like to lead a project to open the old church/the Jury Room 

some nights every week for acoustic (and similar) music and or Open Miss and or 

art shows.  -Bill, bearealman at Gmail 

¶ Provide convenient transportation from Somerville to the International airports 

(shuttle? drop-off & pick -up rental choices?  If it exists, the info needs to be easier to 

find)  

¶ Yes--connecting to the greater network of schools- RVCC- Ride Wise-- Dukes-- the 

County Partnership -- the Parks-- Golf - Extended Stays--seniors. 

¶ more music 

¶ PLACE FOR TEENS TO HANG OUT 

¶ Trolley to parking.  Open up.  East.  Somerville for development.  Use greenway 

for.  Town festivals.  

¶ Expand the hours/days of the Farmer's Market - weekdays from noon to 6:00 are 

completely inadequate for working residents!  

¶ Limiting Classic Cars events - create specific areas for that, don't allow it to take 

over so much of downtown, don't do it every week  

¶ Help the Anti -Drug Coalition -Municipal Alliance/Youth Services remain vital.  It 

meets the second Tuesday at Vander veer media center at 6pm. 

¶ I live in Somerville, but prefer the train st ation in Bridgewater due to ease of 

parking and safety.  The embankment and the trees between Memorial Parkway 

and the platforms separate the station from the town and obscures activity on the 

platforms.  Cut the big unruly trees and replant some smaller o nes that make it 

more groomed looking and safer.   

¶ Do not forget multi -diversity crowd, the area should offer a bit of very culture as 

possible. 

¶ A great project to coincide with the Farmers' Market would be to demolish the 

crumbling buildings and convert  them into community gardens.  Alternatively, 

purchase & rehab one of the larger spaces to have a year-round Farmers' Market 

that sells organic, homegrown foods.  We need more clothing stores & fewer 

restaurants.  Let us also build up our antique shops.  These shops are untapped 

opportunities to show our town as more eclectic.  

¶ Add more kid - friendly events.  When there is something for the kids to do, more 

people come out for it.  As a parent, I am always looking for things to do with my 

children, especially on weekends. 

¶ Better street fairs last year not many vendors 

¶ Outdoor dining is a real attraction.  Continue seeking enhancements 

¶ Please encourage more walking and less cars! 
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¶ Promote businesses and events that appeal to local residents and families, not just 

out of towers  

¶ Name brand shopping.  

¶ Encourage concerts during summer.  Add more holiday events to drive more 

shoppers and diners.  Give incentives to new business owners.  Lower taxes 

¶ Not that I can think of now  

¶ Signage that alerts customers of the shops and restaurants that are on the side 

streets would be helpful.  In addition, more farms are needed for the farmers 

market. 

¶ I also feel that bringing in vendors to run the street fairs is missing the point of 

trying to promote the businesses, as the fair vendors steel business from the local 

stores...I saw a pet goods vendor set up directly in front of hungry hound!  Allow 

the businesses to run the street fair and allow them to promote themselves. 

¶ Partner with events that are not necessarily being run by DSA 

¶ Keep concerts at courthouse and antique car displays on Friday nights.  Why?  It is 

just plain fun.  

¶ Even more music events!  Maybe some regional acts during Memorial Day to drive 

more out of towers to Somerville.  

¶ The fairs on Main Street are a lot of fun, but have an unnecessary amount of 

commercial vendors trying to sell me bathtub linings, siding, roofing and bank 

services.  It takes away from the feel of the events. 

¶ Like you have been, work to attract businesses that do not compete with the mall.  

Antiques; Art shops/galleries; Ethic cuisine (Cyma our new favorite!); small 

boutiques; etc.  Expose and renovate the historic beauty of Somerville.  Perhaps 

place signs in front of historic buildings with a little of their history (i.e. the old  

Somerville Bank is a real classic building).  Attract at least one "Woolworth" store 

for everyday goods.  I remember when Woolworth was downtown.  I went there a 

lot for everyday things.  

¶ Coupons for restaurants in town during car shows and on other occasions 

¶ More advertising and marketing, there are some great programs that more people 

should know about.  

¶ Really pressuring NJT to put a dual -mode locomotive on the Raritan Valley Line.  

Much is depending on it:  filling the luxury apartments, driving busin ess on Main 

St.  Also:  Stop ignoring Gaston Avenue.  It is turning into blight.  

¶ Work closely with the other organization in town  

¶ Ask stores on Friday Niter Cruising & special events to stay open later.  

¶ Get downtown property owners at attract new renter s by giving them great 

financial incentives to move in.  After all we compete with the mall, etc.  

¶ Advertising to reach surrounding towns and Businesses more effectively.  

¶ Please keep Restaurant week.  My friends, family and I look forward to it each year 
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¶ Incorporate ethnic (Spanish) and children activities.  

¶ Signs with all store directory & locations would be very helpful to patrons.  Also 

permits should be issued to Business owners to   allow parking (for fine fee  in lots)  

¶ Having the farmers market ava ilable on the weekend and later hours during the 

week. 

¶ Develop a visitor street kiosk were a person working for the municipality or 

volunteers can give information, maps and flyers.  This includes places such as 

courthouses, restaurants and historical sites.  Public restrooms should be 

considered and all available information on which mode of transportation is 

available to reach our town. 

¶ I am not sure but I am concerned no matter what you do the demographics are not 

that of a Westfield - perhaps with the  new apartment complex the younger 

professional will bring more business to the area - be sure to offer special services 

through concierge at this complex of local merchants, i.e., cleaners, food delivery 

(prepared from local restaurants, grocery delivery,  etc. 

¶ Recycling available for events 

¶ Consider closing Main Street during classic car Fridays 

¶ Seems as if most activities are for seniors or families what about all the singles in 

the area that are in their 30's.  There should be some sort of niche for them 

¶ More marketing of downtown and downtown events using billboards on local 

highways such as Rt 22,202 and Rt 287 and social media.  Direct more people to 

find Somerville webpage and Facebook page. 

¶ More events that will attract more people to the downto wn. 

¶ There should also be a lighting of the Menorah for Hanukkah in December.  

¶ Offer discounts. 

¶ I think a theme of a culture of wellness is important as this is very important now 

and could make Somerville unique and stand out.  

¶ Educate the public on emergency preparedness 

¶ Communicating more about what is going on, what there is to offer.  I feel like I 

stumble on these things rather than easily know about them. 

¶ I have worked in Somerville for 13 years.  I never even heard of most of the above 

events.  Many of them sound fun.  The events should be advertised better. 

¶ More things that bring people to main set like set pat's day.  that brings people 

from everywhere  

¶ Community volunteer days to bring neighbors together  

¶ Restaurant week 
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¶ Creating more affordable things to do/ activities for all ages, not only grownups 

and children, but also teens since they often have nowhere to go which leads them 

to mischief and/or substance abuse.  The coffee shop was a great addition to see in 

downtown.  Places should also stay open later, if possible. 

¶ How about a Green area... 

¶ Keep promoting downtown and working with the businesses.  

¶ Healthier options to eat 

¶ It would be great to have a theater to see plays in Somerville 

¶ Bring back concerts by the court house 

¶ Some of your programming that is not on weekends is not good timing for adults 

who work in other places and live in Somerville - I am thinking specifically about 

the Farmer's Market.  I would love to go, but it ends too early on Thursdays!  In 

addition, I think som e more shopping would be great.  I would love to shop at local 

small businesses for clothing, jewelry, etc. but the quality/styles of the stores are not 

really for me.  I think a more diverse assortment of boutiques would be great for 

people my age (mid to late twenties).  Everything seems to attract to the teenage or 

the older woman.  

¶ More vendors for the Farmer's Market  
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Appendix B 
 
Question 26.  Please share any further comments about Downtown Somerville 
Alliance, this survey or any other thoughts about downtown.  
 

NO COMMENTS HAVE BEEN ELIMINATED, EDITED OR CHANGED IN ANY WAY, 

EXCEPT TO CORRECT SPELLING ERRORS 

 
General Positive Comments  

¶ Somerville is headed in the right direction, keep it up!  

¶ We visit as often as we do because my parents are in town.  Candyland is a BIG draw for 

me as a cake decorator and supporter of small businesses! 

¶ Thanks for asking for our feedback and opinions  

¶ I really enjoy walking down main street on sunny days and stopping at the bakery for 

coffee or going to Tommy's for lunch.  The music that can be heard up and down the 

street is very pleasant. I feel lucky to be working in Somerville.  

¶ I love walking the Promenade and shopping in Somerville and look forward to 

continuing to patronize and visit in the future.  

¶ I think yo ur Alliance is doing such a super job in re -creating Downtown Somerville ! 

Therefore, may great changes have already taken place and your willingness to find out 

what the public wants is of such importance - Somerville is a great town and will only 

get better with all of your hard work - thank you! 

¶ Love Somerville! 

¶ Love downtown Somerville. Keep it local .  No need for big chains. 

¶ I see a definite upswing in the downtown area since the new Shoprite opened up.  I am 

looking forward to seeing what new store s, restaurants open up.  I think Somerville is a 

go to destination for people looking for good restaurants and antique shopping.  I like 

the new coffee shop "Dragonfly,” it was something missing from the area.  Still need a 

good bagel/bakery for downtown.  

¶ The board and executive director are amazing!  (Of course, I am biased.) 

¶ I think you continue to try to keep Somerville vibrant .  Thanks for your efforts .  Thanks 

for your support of the Farmers Market .  I love it!  

¶ Somerville is very special.  Just keep making it better and help our taxes.  

¶ I love Somerville  

¶ We love living/working/shopping/eating in Somerville. It has made great strides in the 

past 15 years, kudos to the Downtown Somerville Alliance and the city leaders.  Friday 

night Cruise Night is th e BEST, as are the street fairs.  Glad to to see the construction on 

the west end of town fully underway - finally ! 

¶ Keep on going, you are getting closer.  Get some varied stores and people will come. 
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¶ I love what is happening downtown and I cannot wait f or it to be completed.  I do not 

shop there frequently mostly because there just is not anything that I am interested in or 

can afford.  I did buy my last sofa and loveseat from from that urban furniture store 

which has since closed.  I generally go there for pizza with the kids.  I know the rents are 

high so that many retailers cannot afford to be there and offer affordable merchandise.  

However,  I do love my town and try to  be supportive in any way I can.  

¶ I think there are people including myself, who ar e interested in new things out there.  

Please do not make Somerville a kid playground.  Keeping it safe and most of all, 

interesting is important.  

¶ I love downtown Somerville, always have .  We loved living on W. Cliff when we did.  

We always had the perfect place to eat "right around the block"!  In addition,  our kids 

LOVE "Cool Car Night" in during the summer.  

¶ I wish the Farmer's Market were held at a more convenient time for those who are 

working.  I live in Somerville but work in New Brunswick.  I would  definitely shop there, 

but I am never able to get there before six during the workweek . 

¶ Thanks for this opportunity  

¶ We love Somerville; we walk downtown as often as possible .  We moved here partly 

because of all of the great restaurants.  It would be go od to have more bars open later at 

night, and places to shop.  Often when shopping I like to shop locally, but the stores do 

not have much, I would buy someone for a gift .  However, the events seem great and 

many of the improvements are wonderful .  Keep up the good work !  :) 

¶ I love all the improvements that are being made!  

¶ I really,  like downtown Somerville, but it could use some of these ideas along with other 

ideas people have, can make it even more enjoyable! 

¶ Great survey!  Keep up the good work and t hanks for all you do for Somerville!  

¶ I love downtown Somerville  imp very proud to live here  

¶ I love the antique shops the most.  I like to take a day off from work, visit the antique 

shops and have lunch.  In addition,  the Friday night car shows I have come to a lot over 

the years. 

¶ Love downtown Somerville, hope to see it grow responsibly into a "historic town" like 

Princeton, Hopewell or Lambertville .  Responsible growth involving smaller/local 

businesses to create an authentic old town feel. 

¶ Love the farmers market on Grove Street.  wish it was here longer 

¶ You need to restore more downtown buildings  

¶ I am very happy to see progress in my hometown.  As a child we shopped downtown 

Somerville for most everything and as I got older and the town got "tire d" it was 

somewhat sad.  I feel it is getting back to being a wonderful downtown and I am pleased 

with the effort made.  

¶ We moved to Somerville because we loved the feel of the town and the fact that it had a 

Main Street with amazing potential!  Thank you for all of the hard work in realizing its 

true potential!  It is very much appreciated!  

¶ We love living in Somerville (moved here 5 yrs ago) .  The improvements over the last 

few years have been all positive in our opinion .  We love shopping and dining in 
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Somerville.  

¶ I like the idea of making it more of an artistic/historical place .  I love the antiques, thrift 

shops and small boutiques combining the two best.  

¶ We love Somerville.  New Brunswick is great but mostly geared to students!  

¶ love downtown Somervi lle 

¶ We would love to see another family affordable restaurant.  Perhaps a themed restaurant 

for the kids  

¶ Somerville is a beautiful, historic town and it's important to honor that heritage  

¶ I hope this helps.  Somerville can be a great place to shop and hang out like Westfield or 

Summit.  

¶ You are doing a great job! 

¶ Have more upscale stores 

¶ I am so glad to get this survey!  I am new to Somerville and I enjoy going downtown, but 

there are so many opportunities to do more.  There should be less vacant 

storefronts...more useful shops, like gourmet foods, bookstores, cards/gifts, a better 

quality drugstore, etc .  Some of the existing shops seem old, dusty, low quality . 

¶ We are shopping in Somerville more in the last two years because of the improvements 

in the overall appearance of the town. 

¶ I just moved here and I love it !  I would definitely visit downtown more often if there 

were a movie theater and bookstore.  A Starbucks would be nice.  I would  also like to see 

the library improved.  

¶ Very good info  

¶ I thi nk Somerville Downtown is great.  Mostly time is a factor but It could have some 

better stores.  I think that Division Street is great and that the Shop Rite is a Blessing 

¶ The new apartment building is great idea  

¶ I love Somerville.  The parking lot behin d Cafe Picasso could be better lit even though 

think Somerville is very safe.  

¶ I love Somerville .  It is a great town to live in .  The only problem with the town is that the 

taxes are too high. 

¶ I think Somerville is a great town and I am looking forward t o the growth and 

development of the downtown.  

¶ I think it has made some major improvements in the last 10 years.  It is nice to have that 

main street feel that some towns do not have. 

¶ Thanks for continuing to improve Somerville .  We have been renting but are currently 

buying because we can see it is "up and coming.” 

¶ I love going to events down town, and many of my friends who have young kids love it 

too.  The outdoor movies, fairs and parades are a huge hit with the family and we always 

stop in the shops while we are there, and grab some grub as well. 

¶ I think the DSA is doing a great job keeping Somerville current and interesting .  Thank 

you for ensuring that it remains a nice place to shop / visit.  
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¶ We visit  allot of small towns and are looking forward to going to Somerville, more often  

We often go to see a music concert and then enjoy the friendliness of the town.  Make it 

unique.  We are tired of seeing America looking all the same.  Not an advocate of big box 

stores and chains.  At the same time prices need to be considered.  We have no problem 

spending a little extra. 

¶ Make downtown a little more dog friendly .  I love taking my puppy for walks  

¶ Has improved tremendously and is heading in the up direction.  

¶ Appreciate the opportunity to answer this su rvey. 

¶ Really, enjoy Friday Cruise Nights.  

¶ Keep up the good work.  

¶ Love Somerville 

¶ more retail stores - no MORE RESTAURANTS  taxes on a big concern 

¶ Keep up the good work  

¶ Downtown is improving and is looking  good.  My husband loves the piped music .  

Dow nside, all those apartment type structures they are putting up will make it more 

crowded and unsure of the safety factor 

¶ Love the unique shops i.e. Dessert Plate.  Need more of those.  Not another antique store, 

I beg of you, please.  We love walking down town as a family and would spend more 

money if there were the right stores to spend it in.  

¶ keep up the good work  

¶ Overall, doing a great job.   

¶ Live in Bridgewater ...  Somerville is my " down town"  

¶ I think you are on the right track .  Happy to answer yo ur survey  

¶ I like downtown Somerville and the look it has, but many stores tend to come and go or 

move.  Sometimes when they move I have no clue where they have gone or how to find 

out.  Sometimes when they remodel, they take forever. 

¶ I enjoy Somerville d ining; restaurants are very comfortable and safe which is important 

since I am single 

¶ Great town and glad to see continuous improvements being made. 

¶ Like the new Dragonfly & the live music there.  

¶ Somerville is a terrific town.  Love to visit downtown. H ost more events and get a great 

anchor store to attract more visitors. 

¶ Love the Friday Night Cruize!  

¶ I hope that Somerville always maintains the quaint old -town charm that I love it for.  

¶ We love coming to Somerville for Origin Restaurant and browsing an tiques.  Would like 

to see more upscale antique stores and specialty food stores like Trader Joe. 

¶ I really like downtown and what efforts are being done to improve it.  

¶ You are doing a great job! Closing off Division street to cars was genius. Please 

encourage more cycling and walking as a way to get around and visit. It would be nice if 

the county run buses ran on the weekends.  Make a least a couple car parking spots be 

converted into bicycle parking.  

¶ The new Shoprite is the best! 
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¶ I believe that in the past couple of years the Downtown Somerville alliance has made 

great progress to rejuvenate the town of Somerville.  It is a great place to live, work, shop 

and dine --- keep up the good work -- and keep moving forward.  

¶ The Downtown Somerville alliance s hould be commended for their recent work to bring 

back Somerville to the great town it once was.  I believe people would rather shop in 

Somerville than at the Mall.  People moving into an area are looking for a town with a 

"downtown" cosmopolitan feel.  So merville can achieve that -- 

¶ I think you need to find a way to reach people who travel on the local highways, but 

have never driven through  or seen downtown.  

 

Division Street  

¶ I cannot stress enough how bad the decision was to close Division St. to traffic.  For those 

of us who live south of Main St. it is now very hard to access the downtown area .  You 

can wait two  or three light changes to turn left onto Main St. from S. Bridge.  Prior to the 

closing of division, I would visit/dine/shop downtown Somerv ille on a bi-weekly basis.  

It has been months since I have been to anywhere on Main St.  Many of my elderly 

neighbors have commented that they just cannot walk from the parking lot to the 

businesses on Division.  They need to park close to where they are going.  This was a 

poor decision resulting in disappointment with the borough planning board.  Please 

consider reversing this decision.  Thank you. 

¶ Empty storefronts make it look barren .  I like the new cobble street but it does not look 

"full of life" ye t. 

¶ Re-Open Division St !  Just close it for special events, not every day.  It is ridicules & hurts 

the business on Division St.  I have not been shopping at the stores on that street since 

you closed it.  I shopped there all my life .  The color of the new street is beyond 

horrendous.  The sidewalks should have been brick, not the entire space looking like wet 

concrete.  At least you need to change the sidewalk part back to brick.  It looks like a 

construction site, very unappealing and cold .  So far I liked everything that Somerville 

has been doing except Division St.  Good Idea, but Beyond Ugly, gushes.  I am not sure 

how that ever passed for approval .  If you must keep it closed, at least re-do the street & 

make it look beautiful .  Many people I know who loved Somerville cannot even stand to 

ride down Main St & see the ugly Division St, we all take back roads .  Good idea, but 

poor color choice for road & sidewalks .  It needs Trees cut in on the sidewalks, it needs to 

be brought to life again .  It should be a tree-lined  street that is full of life, not a street that 

looks like Death. 

¶ Somerville is a great town.  Would like to see more green: flowers, courtyards  and of 

course keeping the streets clean and safe.   

¶ Great job with the drive -in movie nights las t summer.  Fantastic! 

¶ I have enjoyed the special events downtown, especially the movie night on Division St.  I 

hope that there are more events planned for Division St throughout the year.  

¶ I think what was done with division street is great and am looki ng forward to what new 

activities it has to offer through the seasons. 
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Suggestions  

¶ I think you need to find a way to reach people who travel on the local highways, but 

have never driven though or seen downtown.   

¶ Need theater to see plays, live music, clothing stores, unique home stores 

¶ I hope this survey is helpful in the continuing development of Somerville .  It is a great 

town and I think it is getting better all the time.  

¶ Somerville is a great town with great stores.  I am not a real shopper and do not need a 

lot so many of my answers are slanted. 

¶ Take tips from Red Bank- that's a great town 

¶ DSA/Mayor and elected officials are doing a good job, keep it going .  Suggestion: to offer 

a grant/ boor contribution for property owners/store front/facade improvements to 

encourage and incentive to clean up existing store fronts were needed 

¶ More events on Saturdays 

¶ This past Christmas I set a goal to only shop at local businesses.  I was unable to 

accomplish this when it came to toys.  Would also love to be able to buy local, handmade 

and natural household products like soaps, honey etc. 

¶ Find “the hook” and people will come to Somerville.  Look at downtown Westfield, 

Cranford, even Morristown.  Provide real incentives that will attract the small business 

owners.  Some streets downtown are getting " little seedy " looking .  Specifically, south 

side of town. 

¶ We need a massive sign on  both sides of division St. saying  store names 

¶ A Trader Joe's would bring many  many people to Somerville .  All my friends dr ive half 

an hour or more to get to one.  Almost everyone I know shops there.  

¶ Need to focus on history more  

¶ need a big store 

¶ Bring back tree lighting and other activities at Boor Hall!  

¶ I am a movie person.  I am Deaf.  I would love a movie theatre with  Open Captions.  Not 

an AMC theatre where I have to buy food every time I want to watch a movie.  

¶ OMG!  I never saw DSA!  We need to be much better informed.   

¶ The crap stores are a nuisance, but neither do I want The Gap.  A bakery, a community 

center, a fountain/public space (more than Division Street)...  

¶ SOMERVILLE AS A COMMUNITY NEEDS TO DO MORE CHARITY EVENTS SUCH 

AS SOLDIERS SHOEBOX. 

¶ None but I will check the Alliance out.  

¶ Somerville is truly a beautiful town and they keep improving .  My only conc ern is if you 

are away from Main Street, then safety may be an issue. 

¶ The events I had no opinion about were because I did not go to them. 

¶ make Somerville a true shopping mecca, not a junk shop area and cut down on the 

number of eateries 

¶ Better social media contact to advertise events would greatly increase exposure.  Please 

consider artist/crafter designated market space. 

¶ Good survey. 
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¶ I think this survey is important.  Try to bring in other towns and you will be more 

successful. 

¶ Need a big store 

¶ There is something about Princeton's downtown vibe that is good.  I mainly go for Bent 

Spoon and House of Cupcakes.  While I enjoy Somerville downtown,  I do not feel there's 

any place unique enough that I must introduce my friends to.  

¶ Even a little pottery p ainting place would be a great addition.  I definitely think that 

more outdoor seating at restaurants would be great!   

¶ I live in Raritan and go out to Somerville mainly for the convenience of its proximity to 

my apartment.  There are a few restaurants I really enjoy, but overall I feel the nightlife is 

lacking.  Somerville seems to cater to a much older crowd and does not do much to 

attract younger people (ages 21-40).  There are also very few restaurants with good beer 

selection.  I think it would be hel pful if the current restaurants would start carrying more 

craft beers and for a few new restaurants to open such as breweries or gastro pubs as I 

have suggested elsewhere in the survey.  Hope this helps! 

¶ I am really pushing for a movie theater, as I think  those in the community, looking to 

walk downtown and have an afternoon or night on the town, would utilize it . 

¶ I just wish it were easier to know exactly what all the store fronts were, that parking 

wasn't like driving in circles to find a space closer t o where imp going and there was 

more parking in the more contested areas like behind the ShopRite/ Alfonso's area by 

sushi palace. 

¶ More advertising and better stores and restaurants 

¶ Skate Park that's safer and bigger 

¶ Would like a kids play place  

¶ I woul d like more children friendly businesses  

¶ Good luck!  Put in a bakery...wish I had thought of it, but your own survey suggested it.  

¶ I wish we could re -convert the Melting Pot back into a theater.  I understand that the NJ 

entrepreneur who owned (and sold)  Landmark Theaters is now trying to establish a new 

business of theaters in large part for special events - They could run movies, but they'd 

mostly be for direct view or limited engagement shows of concerts, theater, conferences 

and other events.  (The Star-Ledger profiled the man earlier this year. )  Attracting 

him/his company to build here (maybe in the Rat 206 development, if not downtown?) 

would be a coup. 

¶ I really like what the town of Westfield has done with its downtown in the last several 

years.  There is a great variety of retail stores, restaurants and pubs/cafes.  Somerville has 

a lot of potential at this point too with the train station nearby and the new residential 

buildings going up.  

¶ The firefighter’s Christmas parade was nice this year but I thought that the main street 

could have been better decorated.  So many trees line Main St. that would have been 

beautiful if they were decorated with lights.  
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¶ Love the idea of a brewpub...My boyfriend and I have lamented many times that that is 

the one thing Somerville does not have that could bring more young people in .  We're 

young professionals in our 20's and were disappointed when moving here that there so 

no night life in Somerville for young people.  As we live downtown, we go out to eat on 

Main Street all the time...it would  be great if there were somewhere to go after! 

¶ Downtown needs more specialty shops; we cannot compete with the mall.  A good 

restaurant, which  serves wide variety foods  and could include a vegan/vegetarian menu. 

¶ needs a large retail store to draw in some shoppers  more police presents in parking lots 

and along Main  shopping ...  

¶ I think that downtown should try to work with Duke Farms to get people who visit Duke 

Farms to also visit Somerville. 

¶ Could be a little more lively . Would love a great brew pub geared towards a 30 is crowd. 

¶ This survey was too long and some answers were not acceptable as choices 

¶ Strongly in need of a pharmacy chain like CVS in the downtown area.  Also strongly in 

need of places to park, and a greater variety of places to eat.  Coffee shop would be nice 

like a Starbucks to make the area more upscale.  Also strongly in need a card shop like a 

hallmark there isn't anywhere to buy a card unless you go to ShopRite. 

¶ I would be very interested in helping Somerville attract businesses and restaurants.  I 

have 29 years working locally in Marketing and recently retired.  I would be interested in 

helping out in any way I can.  I have always loved Somerville, and really want it to 

thrive.  (908) 803-0492 (Peggy) 

¶ Serious consideration to establishing a Somerset County Museum in Somerville 

¶ You seem to be creating a downtown like Westfield, which is inconvenient w/parking & 

dining  

¶ Didn't know there was a website.  Would love to see a "hip" downtown.  We need it. . 

Nothing else close and would do well if have unique fun things like Lambertville/New 

Hope, Morristown, New Brunswick.  Thanks!  

¶ If you are not interested in antiques, there is NO real reason to walk around Somerville 

during the day .  Restaurants are great but when u r done eating during the day you 

leaves. 

¶ It does not promote business to have free events if there are no shops that people who 

attend these events and have money want to spend it at.  The retail shops leave a lot to be 

desired.  With the mal l nearby, second hand shops just do not cut it .  In addition , it is 

clear from the success of the jazz festival that people want to hear and watch music.  You 

should utilize the music shop people in town to tap further into making Somerville the 

music town .  Jazz is not the only genre.  In fact considering its popularity and the turn 

out you get, imagine if you held a concert for a mainstream famous group?  

¶ Really, there should be late shopping on either Friday or Saturday night because people 

would shop - if there was better shopping after eating-- more like Westfield !  In the 1970's, 

we came for our shoes and clothes in Somerville- it was more family friendly - before the 

mall!  

¶ Would love to see a Westfield type town. 

¶ Thank you for asking.  Would love to s ee more cooperation from churches 
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¶ Growing up in Somerville and now raising a family in Somerville one thing I wish is 

more stores that are for kids we use to have the pet shop, and the toy store it was more 

mint for families to enjoy not just eat it’s not as fun to go there and enjoy the night unless 

Somerville is planning something miss those days you just walked from store to store as 

a kid to see my kids don't get that here!  Have to go to Mall sad! 

¶ About this survey:  There were questions that either did not apply to me, or to which I 

would have answered "never"; answers such as these were not offered as options. 

¶ Some areas of Main Street have TOO MANY sandwich boards on the sidewalk.  Need to 

standardize or minimize usage. 

 

 Parking Negative Comment s 

¶ Traffic is a problem esp. on Fri. nits.  Parking and paying at those depots is inconvenient. 

¶ You blew it .  Customers for 10 years now have been parking in or around South Bridge 

St, South St Then walked to main or Division St and saw all the abandoned or slum lord 

properties with garbage all over the place then never came back.  People park on South 

Bridge St then walk to Verve and also see all the garbage in front of these buildings or the 

bank and agitating it looks extremely bad  

¶ The parking does not affect me since I have my own spot, but customers are always 

frenzied about it so maybe it is an issue. 

¶ Parking problems. 

¶ No accommodations for handicapped parking  

¶ Parking meters should be done away with  

¶ Parking on Fridays is a huge issue as is being a resident on Grove Street; people will park 

on my street leaving me no place to park my car.  Parades and bike race is a great draw, 

but our Farmers Market is sad and needs more variety and maybe a better location with 

a parking lot attached.  We need to draw more unique businesses downtown since I have 

moved here a lot of things have closed and we have been only getting "tacky" Cl othes 

and teenager stores downtown, making downtown allot less classy then it was just a few 

years ago.  We should try to draw s imilar things like Westfield has, higher end shops and 

even things like a specialty spice shop like Panzers to differentiate us from every other 

town and form turning into bound brook where there is no Diversity in what is offered 

there to draw in folks .  The cars on Friday nights need to go into a parking lot so they 

could be off the main street and allow people to come park and spend money, Maybe do 

like Freehold Boro did and move all the cars into one lot and free up the main street 

parking, it has helped their traffic issues a lot.  How about just letting residents know 

what's downtown ?  I never know until after it is happe ning and I live two blocks away  

Maybe a movie night on the lawn of the courthouse. 

¶ I think you are doing a good job, but parking and  ticketing keeps me away. 

¶ Parking is bad in Somerville and if you park in the back parking lots the alley to the main 

St. are scary.  I would never walk there without my husband .  One time we were going to 

a restaurant on main and walking thru the alley b y Cafe Picasso and a drunk was peeing 

in the alley.  Not what you want to see.  
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¶ Only  real issue is parking tickets and not enough parking  spaces.  The police that give 

out tickets cut no breaks!  I feel sorry for the business owners. 

¶ People get very angry about getting parking tickets...  They have free parking at the mall .  

This is a big problem for the merchants.  Some storefronts are in need of painting ...but 

Somerville is a great place and getting better all the time.  

¶ Parking kiosks are VERY inconvenient.  Unnecessary walking.  

¶ Parking is an issue, which is why we tend not to attend the fairs and such.  Parking then 

is a nightmare for these events.  Somerville has never offered offsite parking to get to 

these events - maybe you should consider that.  

¶ Rear facades need attention, very unsightly Alleys from back parking are unavoidable, 

but need to be better lighted, and decorated with art, ale the train station, or flora.  Too 

much litter in back parking lots, especially along Veteran's Memorial Drive/tr ain station 

Food selection is great.  Somerset Hotel needs to be restored and made into the 

centerpiece of Downtown.  It is an eyesore, and a section 8 disaster.  Cops are too quick 

to write townies parking tickets, even in front of their own homes.  Need a new antiques 

store to replace the Emporium 

¶ Make it appear more new - very old dated look  

¶ Clean up the Brooke & Parks (under bridges etc.) 

 

Negative Safe/Clean  

 

¶ Has to get cleaner and see more police or security presence, music in the streets. 

¶ There seems to be more and more mentally disturbed people surfacing, particularly in 

the summer months.  This, in and if itself detracts from the downtown appeal and can be 

a deterrent to visitors. 

¶ Somerville improved and then seemed to stop.  Be very careful with criminal element .  

People have zero tolerance for violent crime.  It would only take one to ruin years of hard 

work.  

¶ I love downtown, but can never seem to find a place to sit down that is not occupied by 

someone who looks like they spend their days on the benches. 

¶ Seedy characters at night  and a lack of goods I am interested in are the main reasons I do 

not shop there much. 

¶ Better cleanup is needed after special events.  Often times the trash is left for a day or two 

all over the downtown streets.  In addition,  businesses and downtown residents fill the 

street trash containers on trash day, again littering the downtown streets with 

overflowing garbage cans.  Either makes them use garbage cans in the rear of buildings 

or look into self-compacting cans, or the cans that extend underground.  The trash 

downtown is my biggest issue, so unsightly and definitely a turn off for first time 

visitors.  

¶ Control of the RUDE Middle School students walking home in the afternoon.  

¶ Addressing the safety issue - I have NEVER not felt safe walking downtown, during the 

day or late at night.  
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Negative Store Variety  

 

¶ My husband & I always have supported Somerville restaurants etc.  We were very 

disappointed when the quality of Scampi's food went downhill . 

¶ Somerville needs better stores.  I have to get in my car at lunch and travel to run errands .  

I go to target a lot.  I would stay local if better stores were in town .  We have great 

restaurants but we need a bagel place. 

¶ What a waste the ice rink was, no circuses (promoting cruelty to animals) .  This is an 

adult destination, no point bringing families when there is nothing for kids to do.  

¶ Current special events are terrible 

¶ No more hair salons nail shops, or barbers...   

¶ The is nothing in Somerville that interest me ! 

¶ I think many of the retails stores are gone; it seems mainly new places to eat are what I 

see coming in.  When we first moved to this area, you could get anything in Somerville 

(the mall was not even here then).  Now you are hard pressed to find the var iety that was 

once there.   

¶ The town has come a long way but still has a way to go.  The empty building owners 

should be fined for keeping storefronts empty (to write off the loss) .  The drunks and 

wackos should be kept off the streets and maybe the homeless people dressed like the 

Statue of Liberty should go.  We have had complaints about those things as well as 

Castro being allowed on a storefront for over 4 months .  It is obscene.  The streets could 

be kept cleaner and could use some plants.  It is very barren looking when compared to 

other successful downtown areas like Westfield or Chester, but again it has come a long 

way and these are just my thoughts if I have to complain about things that would be it .   

¶ It is nice to see new shops & boutiques opening, but sad to see many older shops closing 

and being replaced with places that cater only to teen age shoppers. 

¶ Somerville has too many restaurants and too many antique shops, which do not interest 

me. 

¶ I originally discovered Somerville, because of all  the Antique & Specialty Shops located 

there.  I miss those unique shops. 

¶ The owner of Alfonso's needs an attitude adjustment.  Scampi's IS TOO expensive and 

hard to park near.  We need a sit down Chinese restaurant.  Phoenix Cafe has the best 

food in tow n and forth -best Italian we go to Cafe Picasso.  ShopRite has been great.  

There are some stores weave to go out town since there   is none in town. 

¶ No more thrift or so called outlet stores.  Also, no more junk furniture stores.  

¶ I MISS THE OLD STORES-LIKE GASTON'S  OSTROS ETC 

¶ The facade of the Alonso’s restaurant is disturbing . 

¶ There needs to be more stores like there used to be.  Most of the shops are too specialty.  

Too expensive for most people!  In addition, these specialty shop owners are RUDE!  

Town is not friendly any more  

¶ It has come a long way since I moved to the area in 1993.  The Commons had devastated 

Somerville.  I used to come to health food store - then it closed.  I forgot to add that 

above. 
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Appendix C  
Question 1.  

 
Question 2:   
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Question 3:  

 
Question 4. Write in question see appendix A 
Question 5.   
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Question 6: 

 
Question 7 write in responses see text 
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Question 8 
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Question 9  
 
 
 
 
Question 11: write in responses see text 
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Question 12:   
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Questi on 18: 

 
 
Question 19:  
Que\ \ \ \  
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Question 20:   
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Question 21:   

 
Question 22 

    
 
 
 



FINAL Somerville Survey Report, page 66, Heritage Consulting Inc. 5/8/2013 

Question 23:  

 
Question 24:  
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Question 25: 
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Question 26 write in responses see Appendix B 

  



FINAL Somerville Survey Report, page 69, Heritage Consulting Inc. 5/8/2013 

 

Appendix D  
 
Survey Results by Age Group 

 Overall  20-29 years  30-39 years  40-49 years  50-59 years  60-69 years  70+ years  

 
(613 
responses) 

(30 
responses) 

(139 
responses) 

(136 
responses) 

(183 
responses) 

(90 
responses) 

(12 
responses) 

2. Best Events 

Classic Car 
Show 
Fridays 
67.1%;  

Classic Car 
Show 
Fridays 
(63.3%) 

Classic Car 
Show 
Fridays 
(71.6%) 

St. Patrick’s 
Day Parade 
(62.5%)  

Classic Car 
Show 
Fridays 
(70.5%) 

Classic Car 
Show Fridays 
(73.6%) 

Classic Car 
Show 
Fridays 
(75%) 

 

St. Patrick’s 
Day Parade 
65.4%;  

St. Patrick’s 
Day Parade 
(56.7%);  

St. Patrick’s 
Day Parade 
(69.5%)  

Classic Car 
Show 
Fridays 
(58.1%) 

St. Patrick’s 
Day Parade 
(64.5%) 

St. Patrick’s 
Day Parade 
(62.6%) 

St. Patrick’s 
Day Parade 
(50%) 

 

Tour of 
Somerville 
Memorial 
Day Bike 
Race 57.8% 

Fireman’s 
Holiday 
Lights 
Parade 
(43.3%) 

Tour of 
Somerville 
Memorial 
Day Bike 
Race 63.1% 

Tour of 
Somerville 
Memorial 
Day Bike 
Race 
(55.1%) 

Tour of 
Somerville 
Memorial 
Day Bike 
Race 
(62.3%) 

Tour of 
Somerville 
Memorial Day 
Bike Race 
(60.4%) 

Music on 
Main-- 
Thursday 
Concert 
series (50%) 

 

3. Critical + 
Important for 
Downtown  

Help retain 
existing 
business 
(54.8% + 
38.3%)  

Actively 
market 
Somerville 
as a 
shopping/ 
dining 
district 
(33.3% + 
46.7%);  

Actively 
market 
Somerville 
as a 
shopping/ 
dining 
district 
(55.3% + 
35.5%);  

Attract new 
retail shops 
(58.1% + 
36%)  

Attract new 
retail shops 
(55.2% + 
38.8%)  

Actively 
market 
Somerville as 
a shopping/ 
dining district 
(53.8% + 
41.8%);  

Help retain 
existing 
business 
(66.7% + 
25%) 

 

Actively 
market 
Somerville 
as a 
shopping/ 
dining 
district 
(51.2% + 
39.2%)  

Plan new 
special 
events to 
bring people 
downtown 
to shop 
(30% + 
50%);  

Help Retain 
Existing 
Business 
(49.6% 
+46.1%) 

Help Retain 
Existing 
Business 
(54.4% + 
36.8%) 

Help retain 
existing 
business 
(59% 
+34.4%) 

Help retain 
existing 
business 
(60.4% + 
34.1% 

Attract new 
retail (50 
+41.7%) 

 

Attract new 
retail shops 
to 
downtown 
(51.4% + 
38.3%) 

Solve 
Parking 
Problems on 
Friday and 
Saturday 
nights 
(46.7% + 
30%);  

Attract new 
retail shops 
(48.2% + 
37.6%)  

Actively 
market 
Somerville 
as a 
shopping/ 
dining 
district 
(50.7% + 
38.2%) 

Actively 
market 
Somerville 
as a 
shopping/ 
dining 
district 
(51.4% + 
40.4%);  

Attract new 
retail shops 
(51.6% + 
41.8%)  

Actively 
market 
Somerville 
as a 
shopping/ 
dining 
district 
(66.7% + 
16.7%) 

 

5. Downtown 
at what time  

Friday 
evening 
(59.7%);  

Saturday 
during the 
evening 
(73.3%);  

Saturday 
during the 
day (68.8%) 

Friday 
during the 
evening 
(62.5%) 

During the 
week 
(60.1%);  

During the 
week (65.9%)  

During the 
week (75%)  

 

During the 
week 
(54.9%);  

During the 
week after 
5pm (70%);  

Friday 
during the 
evening 
(64.5%) 

During the 
week after 
5pm 
(55.9%) 

Friday 
during the 
evening 
(56.3%) 

Friday during 
the evening 
(63.7%) 

Friday 
during the 
evening 
(41.7%) 

 

Saturday 
during the 
day (52.9%).   

Saturday 
during the 
day (66.7%) 

Saturday 
during the 
evening 
(63.8%) 

Saturday 
during the 
day; 
Saturday 
during the 
evening 
(53.7%) 

Saturday 
during the 
day (54.6%) 

Saturday 
during the 
day (42.9%) 

During the 
week after 
5pm; Sunday 
during the 
day (33.3%) 
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6. Reasons 
have gone 
downtown 
(most 
responses)  

Eat at a 
restaurant 
or café (639 
resp) 

Eat at a 
restaurant 
or café (30 
resp) 

Eat at a 
restaurant 
or café (134 
resp) 

Eat at a 
restaurant 
or café (121 
resp) 

Eat at a 
restaurant 
or café (159 
resp) 

Eat at a 
restaurant or 
café (85 resp) 

Eat at a 
restaurant or 
café (11 
resp) 

 

Passing 
Through 
(608) 

Shop Rite 
(29) 

Passing 
through 
(129 resp) 

Passing 
through 
(120 resp) 

Passing 
through 
(156 resp) 

Passing 
through (77 
resp) 

Shop at a 
retail store 
(10) 

 
Shop at Shop 
Rite (594) 

Passing 
Through 
(26) 

Shop at Shop 
Rite (127) 

Shop at Shop 
Rite (117) 

Shop at Shop 
Rite (152) 

Shop at Shop 
Rite (72) 

Shop at Shop 
Rite (9) 

6. Reasons 
have gone 
downtown 
(fewest 
responses)  

Go to church 
(187) 

Go to church 
(8) 

Go to 
Somerset 
County 
Courthouse 
to work or 
for an 
appointment 
(37) 

Go to church 
(30) 

Go to 
Somerset 
County 
Courthouse 
to work or 
for an 
appointment 
(55) 

Go to church 
(20) 

Doctor, 
dentist, 
other health 
care 
provider (2) 

 

Go to 
Somerset 
County 
Courthouse 
to work or 
for an 
appointment 
(191) 

Visit 
Borough Hill 
(10) 

Go to Church 
(43) 

Go to 
Somerset 
County 
Courthouse 
to work or 
for an 
appointment 
(37) 

Go to church 
(55) 

Go to 
Somerset 
County 
Courthouse to 
work or for 
an 
appointment 
(21) 

Go to 
Somerset 
County 
Courthouse 
to work or 
for an 
appointment 
(2) 

 

Visit 
professional 
office (259) 

Visit 
professional 
office (11) 

Doctor, 
dentist, 
other health 
care 
provider 
(45) 

Doctor, 
dentist, 
other health 
care 
provider 
(42) 

Visit the 
library (61) 

Visit the 
Library (28)  

 

8. Statements 
with most 
agreement  

Downtown 
has a good 
selection of 
restaurants 
and eateries 
(37.5% + 
52.1%) 

I like the 
historic 
character of 
downtown 
(53.3% + 
33.3%) 

Downtown 
has a good 
selection of 
restaurants 
and eateries 
(44.7% 
44.0%) 

I come 
downtown 
for special 
events 
(37.5% + 
50.7%) 

Downtown 
has a good 
selection of 
restaurants 
and eateries 
(44.5% 
+46.2%) 

Downtown 
has a good 
selection of 
restaurants 
and eateries 
(34.1%+62.6
%) 

I like the 
historic 
character of 
downtown 
(41.7% 
+41.7%) 

 

I like the 
historic 
character of 
downtown 
(44.9% 
+43.2%) 

I feel safe 
when I walk 
downtown 
(43.3% + 
53.3%) 

I come 
downtown 
for special 
events 
(40.4% + 
44%) 

Downtown 
has a good 
selection of 
restaurants 
and eateries 
(30.6% + 
58.2%) 

It is easy to 
find stores 
and 
restaurants 
(24.9% 
+58.6%) 

It is easy to 
find stores 
and 
restaurants 
(13.3% + 
71.1%) 

Customer 
service is 
good in 
downtown 
stores 
(16.7% + 
66.7%) 

 

I come 
downtown 
for special 
events 
(32.4% 
+49%) 

Downtown 
has a good 
selection of 
restaurants 
and eateries 
(43.3% 
44.0%) 

I like the 
historic 
character of 
downtown 
(48.9% + 
32.6%) 

I like the 
historic 
character of 
downtown 
(47.8% + 
37.3%) 

I like the 
historic 
character of 
downtown 
(47% + 
45.9%) 

I come 
downtown 
for special 
events 
(20%+60%) 

I come 
downtown 
for special 
events (50% 
+ 25%) 

8. Statements 
with most 
disagreement  

I prefer to 
park in a 
parking deck 
(28.9% + 
15.7%) 

I prefer to 
park in a 
parking deck 
(16.7% + 
33.3%) 

I prefer to 
park in a 
parking deck 
(30.7% + 
15%) 

I prefer to 
park in a 
parking deck 
(30.1% + 
15%) 

I prefer to 
park in a 
parking deck 
(28.5% + 
14.5%) 

I prefer to 
park in a 
parking deck 
(27% + 
16.9%) 

I prefer to 
park in a 
parking deck 
(27.3% + 
36.4%) 

 

It is easy to 
find parking 
(23.5% + 
12.3%) 

It is easy to 
find parking 
(26.7% 
+10%) 

When I visit 
Shop Rite, I 
also visit a 
store or 
restaurant 
(24.8%+19.1
%) 

It is easy to 
find parking 
(23% + 
13.3%) 

It is easy to 
find parking 
(25.8% + 
11.5%) 

It is easy to 
find parking 
(22% 
+14.3%) 

When I visit 
Shop Rite, I 
also visit a 
store or 
restaurant 
(18.2% 
+18.2%) 
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When I visit 
Shop Rite, I 
also visit a 
store or 
restaurant 
(25.9% + 
9.6%) 

When I visit 
Shop Rite, I 
also visit a 
store or 
restaurant 
(41.4 
+10.3%) 

Downtown 
has a good 
selection of 
retail stores 
(26.2% 
+11.3%) 

Downtown 
has a good 
selection of 
retail stores  
(27.4% 
+7.4%) 

Downtown 
has a good 
selection of 
retail stores 
(26.9% + 
7.1%) 

When I visit 
Shop Rite, I 
also visit a 
store or 
restaurant 
(22.7%+ 
3.4%) 

When I go 
downtown 
for an 
appointment
, I also visit a 
store or 
restaurant 
(16.7% 
+16.7%) 

 

9. Find out 
about 
downtown 
events  

Word of 
Mouth 
(60.8%) 

Word of 
Mouth 
(66.7%) 

Word of 
Mouth 
(68.8%) 

Word of 
Mouth 
(55.9%) 

Word of 
Mouth 
(59.6%) 

Word of 
Mouth 
(52.7%) 

Word of 
mouth 
(66.7%) 

 
Banners 
(30.2%) 

Banners 
(26.7%) 

Banners 
(39%) 

Banners 
(29.4%) 

Area 
newspaper 
articles 
(32.8%) 

Area 
newspaper 
articles 
(45.1%) 

Area 
newspaper 
ads (50%) 

 

Somerville 
Alliance e-
newsletter 
blast 
(31.5%) 

Posters in 
stores 
(26.7%) 

Somerville 
Alliance e-
newsletter 
blast (39%) 

Somerville 
Alliance e-
newsletter 
blast 
(33.1%) 

Newspaper 
ads (31.7%) 

Newspaper 
ads (34.1%) 

Area 
newspaper 
articles 
(41.7%) 

 

10. Places 
have seen 
news related 
to downtown  

Courier-
News 
(44.5%) 

Social 
Media; 
Courier-
News 
(43.3%) 

Social Media 
(36.2%) 

Courier-
News 
(39.7%) 

Courier-
news 
(50.81%) 

Courier-news 
(57.1%) 

Courier-
News 
(58.3%) 

 

Messenger 
Gazette 
(27.7%) 

Bridgewater 
Patch 
(16.7%) 

Courier-
News 
(29.1%) 

Social Media 
(29.4%) 

Messenger 
Gazette 
(37.7%) 

Star Ledger 
(36.3%) 

Star Ledger 
(33.3%) 

 
Star Ledger 
(25.3%)  

Star Ledger 
(22%) 

Messenger 
Gazette 
(22.1%) 

Star Ledger 
(25.7%) 

Messenger 
Gazette 
(33%) 

Messenger 
Gazette 
(25%) 

 

12. Visit 
Somerville 
Alliance 
website  

Never 
(49.3%) 

Never 
(53.3%) 

Monthly 
(51.1%) 

Never 
(44.1%) 

Never 
(57.4%) 

Never 
(54.9%) Never (58.3) 

 
Monthly 
(37.6%) 

Monthly 
(33.3%) 

Never 
(33.3%) 

Monthly 
(43.4%) 

Monthly 
(31.1%) 

Monthly 
(29.7%) 

Monthly 
(25%) 

 Weekly (9%) 
Weekly 
(13.3%) 

Weekly 
(12.8%) 

Weekly 
(8.8%) 

Weekly 
(7.1%) 

Weekly 
(11%) 

Daily/Weekl
y (8.3%) 

 

18. Most 
desired 
businesses 

Movie 
theater 
(74.7%) 

Music venue, 
club, theater 
(80%) 

Music venue, 
club, theater 
(76.3%) 

Movie 
theater 
(73.3%) 

Music venue, 
club, theater 
(76.3%) 

Movie theater 
(77.3%) 

Bookstore 
(80%) 

 

Music venue, 
club, theater 
(74.1%) 

Movie 
theater 
(76.7%) 

Movie 
theater 
(71.2%) 

Music venue, 
club, theater 
(70.1%) 

Movie 
Theater 
(76%) 

Music venue, 
club, theater 
(71.6%) 

Music venue, 
club, theater 
(77.8%) 

 
Bookstore 
(64.6%) 

Home goods 
(63.3%) 

Bookstore 
(65.9%) 

Bookstore 
(62%) 

Shoes/footw
ear (73.7%) 

Bookstore 
(68.8%) 

Arts and 
crafts; Movie 
theater 
(66.7%) 

18. Least 
desired 
businesses 

Hair/nail 
salon 
(56.8%) 

Children's 
apparel 
(53.3%) 

Hair/nail 
salon 
(58.8%) 

Hair/nail 
salon 
(51.6%) 

Hair/nail 
salon 
(58.4%) 

Hair/nail 
salon (60.5%) 

Hair/nail 
salon (50%) 

 

Children's 
activities 
(46%) 

Hair/nail 
salon; Fine 
jewelry; 
Children's 
activities 
(43.3%)  

Fine jewelry 
(52.6%) 

Fine jewelry 
(48.4%) 

Children's 
activities 
(57.7%) 

Dollar store 
(48.7%) 

Dollar store; 
handbags, 
leather, 
luggage; 
pharmacy/d
rug store 
(40%) 
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Children's 
apparel 
(45.6%)  

Antiques/vi
ntage items 
(44.2%) 

Children's 
apparel 
(48.1%) 

Children's 
apparel 
(52.4%) 

Children's 
apparel 
(48.1%)  

 

19. Most 
desired 
food/dining 
options  

Bakery 
(69.5%) 

Full service 
(76.7%) 

Pubs, clubs, 
brew pub, 
tavern 
(71.2%) 

Bakery 
(72.9%) 

Bakery 
(74.9%) Bakery (64%) 

Bakery 
(75%) 

 

Coffee shop 
or café 
(63.7%) 

Pubs, clubs, 
brew pub, 
tavern 
(66.7%) 

Coffee shop 
or café 
(67.9%) 

Coffee shop 
or café 
(63.4%) 

Full service 
(64.3%) 

Coffee shop 
or café (60%) 

Coffee shop 
or café 
(60%) 

 
Full service 
(62.1%) 

tie with all 
rest except 
fine dining 

Bakery 
(66.9%) 

Pubs, clubs, 
brew pub, 
tavern 
(63.6%) 

Coffee shop 
or café 
(63%) 

Full service 
(57.5%) 

Full service 
(55%) 

 

20. Main 
reason don't 
visit more  

Too few 
stores/shops 
that interest 
me (51.3%) 

Too few 
stores/shop
s that 
interest me 
(53.3%) 

Too few 
stores/shop
s that 
interest me 
(55.3%) 

Too few 
stores/shop
s that 
interest me 
(51.5%) 

Too few 
stores/shop
s that 
interest me 
(47%) 

Too few 
stores/shops 
that interest 
me (50.5%) 

No anchor 
store (50%) 

 

I cannot find 
a convenient 
place to park 
(31.7%) 

Store hours 
uncertain or 
inconvenien
t (43.3%) 

Store hours 
uncertain or 
inconvenien
t (33.3%) 

I cannot find 
a convenient 
place to 
park; 
Selection or 
quality of 
Merchandise  
(34.6%) 

No anchor 
store or 
performing 
arts venue 
(34.4%) 

No anchor 
store or 
performing 
arts venue 
(42.9%) 

I cannot find 
a convenient 
place to park 
(33.3%) 

 

Selection or 
quality of 
merchandise 
(29.7%) 

I cannot find 
a convenient 
place to 
park;  Street 
parking is 
always full 
(30% each) 

Selection or 
quality of 
merchandise 
(30.5%) 

No anchor 
store or 
performing 
arts venue 
(33.8%) 

I cannot find 
a convenient 
place to park 
(32.8%) 

I cannot find 
a convenient 
place to park 
(29.7%) 

Parking is 
too 
expensive; 
Street 
parking is 
always full 
(33%) 

 

21. Work or 
live in 
downtown  

Live in 
Somerset 
County 
(43.9%) 

Live in 
Somerville; 
Live in 
Somerset 
County 
(43.3%) 

Live in 
Somerville 
(48.9%) 

Live in 
Somerset 
County 
(44.1%) 

Live in 
Somerset 
County 
(44.8%) 

Live in 
Somerset 
County (44%) 

Live in 
Somerset 
County 
(58.3%) 

 

Live in 
Somerville 
(37%) 

Work in 
Somerset 
County 
(30%) 

Live in 
Somerset 
County 
(39%) 

Live in 
Somerville 
(37.5% ) 

Work in 
Somerset 
County 
(39.3%) 

Live in 
Somerville 
(36.3%) 

Live 
somewhere 
else (50%) 

 

Work in 
Somerset 
County 
(30%)  

Work in 
Somerset 
County 
(28.4%) 

Work in 
Somerville 
(33.1%) 

Work in 
Somerville 
(35.5%) 

Work in 
Somerville 
(30.8%) 

Live in 
Somerville 
(16.7%) 

 

22. Gender 
Female 
(72.1%) 

Female 
(88.7%) 

Female 
(76.6%) 

Female 
(70.6%) 

Female 
(75.4%) 

Female 
(65.9%) 

Female 
(50%) 

 
Male 
(25.9%) Male (10%) 

Male 
(23.4%) 

Male 
(28.7%) Male (24%) Male (34.1%) Male (50%) 

24. # people 
in household  2 (33.8%) 2 (46.7%) 2 (31.9%) 2 (26.5%) 2 (31.7%) 2 (50.5%) 2  (41.7%) 

 3 (21.2%) 1 (16.7%) 4 (30.5%) 4 (24.3%) 3 (24.6%) 1; 3 (18.7%) 3 (33.3%) 

 4 (20.7%) 
3; 4 (13.3% 
each) 3 (18.4%) 3 (23.5%) 4 (21.3%)  1 (25%) 

 

25. Avg. 
Household 
income 

Prefer not to 
answer 
(26.8%) 

50-74.9k 
(33.3%) 

75-99.9k 
(24.1%) 

Prefer not to 
answer 
(22.8%) 

Prefer not to 
answer 
(26.8%) 

Prefer not to 
answer 
(38.5%) 

Prefer not to 
answer 
(58.3%) 
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50-74.9k; 
75-99.9k 
(14.5%) 

25-49.9k 
(20%) 

100-124.9k 
(22.7%) 

50-74.9K 
(15.4%) 

75-99.9k 
(14.2%) 

50-74.9k 
(14.3%) 

50-74.9k; 
100-124.9k 
(16.7%) 

 
100-124.9k 
(14%)  

50-74.9k 
(14.9%) 

100-124.9 
(11%) 

100-149.9k 
(13.1%) 

75-99.9k 
(13.2%)  

 

26. Children 
17 and under  

None 
(59.9%) 

None 
(66.7%) 

None 
(42.6%) None (39%) 

None 
(72.7%) None (92.3%) 

None 
(91.7%) 

 One (16.8%) One (20%) 
Two 
(26.2%) 

Two 
(26.5%) One (16.9%) One (4.4%) 

Prefer not to 
answer 
(8.3%) 

 Two (14.2%) Two (10%) One (20.6%) One (22.1%) Two (4.9%)   
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Credits 
 

Donna Ann Harris, principal of Heritage Consulting Inc. and Laura DiPasquale, an associate 

working with Heritage Consulting Inc., wrote this report . 

 

Donna Ann Harris  is the principal of Heritage Consulting Inc., a Philadelphia Ȥbased 

consulting firm that works in three practice areas: downtown and commercial district 

revitalization, historic preservation and organizational development .  Since starting her firm 

and during her career, Ms. Harris has assisted citizen groups and government agencies to 

identify appropriate reuses for threatened historic properties that ensure the long Ȥterm 

preservation and maintenance of the site.  Throughout her twenty Ȥfive years in the 

preservation movement, she has led startȤup and mature statewide  preservation organizations 

as an executive, was first staff member of a land and building conservation organization, and 

was project manager for a citywide preservation organization .  Her book New Solutions for House 

Museums: Ensuring the LongȤTerm Preservation of America’s Historic Homes was published by 

AltaMira Press in April 2007 .  Ms. Harris has published articles about reuse of historic house 

museums in the American Association for State and Local History’s quarterly magazine History 

News and the National Trust for Historic Preservation’s quarterly scholarly journal Forum 

Journal. Her articles about advocacy, membership development and Business Improvement 

Districts have been published in the National Trust Main Street Center’s monthly newsletter 

Main Street News. Ms. Harris speaks regularly and consults about historic preservation issues 

around the country . 

 

Laura DiPasquale  is recent graduate with an M.S. in Historic Preservation from the University 

of Pennsylvania.  A native of Dover, Delaware, Laur a received her B.A. in Art Conservation in 

2008 from the University of Delaware, where she developed a firm understanding of museum 

procedures, collections care, and interpretation through internships with the Newark Historical 

Society, and as a historical interpreter at Fort Delaware State Park.  In addition to her work with 

Heritage Consulting, Laura  currently works as architectural historian with Richard Grubb & 

Associates.  She was previously an historic preservation assistant with the above ground 

reviews division of the New Jersey Historic Preservation Office.  Laura has also interned with 

Downtown Visions, Wilmington, Delaware's business improvement district and Main Street 

program, streamlining their design guidelines and doing graphics for their Fac ade 

Improvement and Upstairs Fund programs.  She has also been involved with brick and mortar 

conservation, having worked with two Philadelphia -based conservation firms, the Fairmount 

Park Historic Preservation Trust, and Milner + Carr Conservation.    

 

Contact information  

 

Donna Ann Harris  

Heritage Consulting Inc.  

422 South Camac Street 

Philadelphia, PA 19147 
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215 546 1988 

donna@heritageconsultinginc.com 

www.heritageconsultinginc.com 


